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When it comes to choosing the right audio-video furniture, how do you know if you are on the right path? Just head straight for Sanus for a clear view of great choices. 

For example, Sanus Accurate Furniture stands out with a clean, contemporary design that is perfect for today's TV and AV components. Its strong silver pillars with 

shelves of frosted glass or satin black accent any room with style and grace. And, with features like an integrated wire management path, easy expandability, renowned 

Sanus fit and finish, and exceptional value, it's no wonder more and more people are clearing the way for Sanus Accurate Furniture in their homes. 
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THE UNION OF FORM AND FUNCTION 

www.sanus.com 800. 359. 5520 
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Stay Organized With CE 

One thing on almost everyone's To-Do list is "get 
organized." But with a job, a family, a house, and 
perhaps a dog and cat, those two little words might 
be easier said than done. This month, we'll show you 
how your favorite CE devices can get you organized 
and, more importantly, keep you that way. Need a 
place for your digital camera's dock, memory cards, 
and case? Tired of the cords that make your desk 
space an eyesore? This issue of First Glimpse is full of 
tips on how to keep all your CE gear neat and tidy, 
too. Get ready to make one satisfying check mark on 
that To-Do list! 
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On Our Cover: 

Featured on our cover this month is the NETGEAR RangeMax 
Router ($149; www.netgear.com) and Storage Central ($149). 




Open 



There's always something new, interesting, and stylish hap- 
pening in the world of consumer electronics. That's why the 
Open section packs the latest news and trends into the first 
few pages of First Glimpse, along with the sparkle and bling 
that you can buy to accessorize your devices. 
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A/V Club 



Some of our favorite electronic gadgets are the ones that pro- 
vide the sounds and pictures that move and entertain us and 
our friends and family. Whether you want to put together a 
wireless audio system for your home or just want help using 
the plasma TV in your living room, A/V Club can help. 
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Digital Studio 



Digital cameras and camcorders are changing the way we 
record the moments of our lives, from quick snapshots of fa- 
vorite vacation spots to priceless video clips of first steps and 
other important milestones. Get to know your new digicam or 
camcorder and learn what to do with your photos and video 
once you have them. 

Photography Technique Tip 

Depth Of Field 

Digital Camcorder Best Buys 

Our Pics For Savvy Shoppers 

Know How 

One Problem, Three Solutions 

6 1 Digital Photo Project 

Magnetic Paper Dolls 

62 Tips 

Properly Archive Your Photos 
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The consumer electronics in our homes are 
no longer limited to TVs and DVD players. 
Smart appliances, home automation, and 
whole-house audio systems are becoming 
more and more common and affordable for 
families, and with so much available, why 
check CE at the door? 

63 Take Your CE On Vacation 

Pack Your Bags With The Right Gadgets 

OO Wireless Wonderland 

Give Your Home A Digital Makeover 

/ U The Perfect Notebook For Your Family 

Stylish Systems For Work & Play 

72 Gift Of The Month 

Sena Leather Cases 

73 Tips 

Arrange Your Home Office 
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Most CE devices are all about fun. Here, we'll 
tell you about the latest albums and films to 
catch, so you can make sure your entertain- 
ment is as up-to-date as your gear. Also, read 
what real women just like you are saying 
about how consumer electronics are affecting 
their everyday lives. 

Music & Movies 
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What They're Saying 

How has technology changed your life? 
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Editor's Note 




Surprise, surprise. I bet you didn't expect to see our name change to First Glimpse, did you? To be 
honest, neither did we, but life has a funny way of proceeding with a mind of its own. 
We were recently notified of a possible conflict over our trademark, CE Lifestyles. We have opted to 
change our name to First Glimpse, which better defines what we are all about and allows us to focus on 
quality content. CE Lifestyles was a great name, yes, but First Glimpse is even better: It says that we're the 
place to find the newest, hottest products on the CE market; it says that our content is cutting-edge; 
and it says we're a trendsetter in the industry, a place where both manufacturers and retailers go to 
connect with our readers. 

And just to show that we're putting our money where our mouths are, we're going to sprinkle the 
pages of First Glimpse with information on the newest products we think you just have to have; look for 
these "Shelf Watch" announcements throughout the magazine. Also, in this month's "TVs For Father's 
Day," we feature a look at Pioneer's new PDP-4360HD plasma TV— the ultimate gift for Dad. And in our 
popular "His & Hers CE" section, Vince and Trista share their thoughts on the brand-new JVC Everio 
GZMG37 30GB HDD Digital Media Camcorder. We're having a great 
time over here living up to our new name! 

Even though it was an unexpected adjustment, switching our name to 
First Glimpse has been a wonderful opportunity to further define ourselves 
and our place in the CE industry. Everything you loved about CE Lifestyles is 
still here, only it's better. In this case, change is a very good thing. 

Live well, friends. 





Katie Sommer 

Editor, First Glimpse 

katie-sommer@firstglimpsemag.com 
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First Glimpse Special Product Section 



This special product section is produced in partnership with leading consumer electronics manufacturers 

and allows us to provide readers with the most timely product information possible. 

Browse through these First Glimpse pages to learn about the latest hot products. 
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Panasonic TH-42PX60U 

MSRP: $2,499.99 
www.panason ic.com 




Deep Blacks, Bright Whites & 29 Billion Colors 



The realism of a TV's image is strongly linked to its contrast 
ratio, and this plasma features a high contrast ratio of up to 
10,000:1. Such a wide range from black to white means great 
depth and dimensionality with vibrant colors — and this 
plasma can display an incredible 29 billion colors for a superior 
picture. Deep blacks provide excellent shadow detail during 
dark scenes, while brilliant whites allow our plasmas to render 
bright scenes with vivid realism. 

Receive Over-The-Air HDTV Broadcasts 

Sports, movies, and original network programming are all 
available in high definition from many local broadcasters. 
Receive and view local over-the-air broadcasts on this plasma 
in stunning HDTV clarity using the built-in HDTV tuner. If 
your cable company passes through HDTV broadcasts from 
local broadcasters, you can decode and tune those as well. 

Share Digital Photos On The 
Big Screen With Photo Viewer 

The best images you can ever view on a Panasonic plasma 
don't have anything to do with HDTV. Share your JPEG 
photos taken with a Lumix digital camera on a Panasonic 
plasma using the built-in SD card slot. Simply insert the SD 
card, which is about the size of a postage stamp, into the SD 
slot on the TV and enjoy a photo slideshow. 

A Single Cable Carries High-Quality 
Digital Audio & Video 

If you have even a moderately complicated home theater 
setup, you probably have a pile of tangled cables on the floor 



behind it. Imagine replacing all those cables with a single cable 
that carries both digital video and audio at the same time. 
With the new HDMI standard, that's exactly what you get. The 
HDMI connector on this TV accepts high-quality digital video 
and audio via the same thin cable, allowing you to run one 
cable from the source to the TV. 

A Cinema-Style Viewing 
Experience At Home 

This widescreen TV features a width-to-height ratio similar to 
movie theater screens, providing a theater-like experience at 
home. View HDTV broadcasts and widescreen DVDs the way 
they were meant to be seen. 

Crisp, Lifelike Details 

HDTV broadcasts and DVDs offer more detail and better color 
than analog broadcasts, and it takes a high-resolution display 
to deliver all that picture information. The high pixel count 
of this plasma display provides fine detail for outstanding 
HDTV reproduction. More pixels also translate into less stair- 
stepping artifacts; curved and diagonal edges look smooth 
and natural. 



Panasonic 
ideas for life 
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Mitsubishi WD-62527 LCD HDTV 

MSRP: $3,399 
www.mitsubishitv.com 




An Always-Perfect Picture 



Mitsubishi 527 Series integrated digital cable-ready LCD 
HDTVs offer a high-quality picture in a stylish compact 
cabinet. 

The QuickMotion LCD drive displays sharp, crisp, and clean 
moving images especially with fast-moving scenes. 
SmartShutter technology displays deep blacks and improved 
dark scene detail. And Plush720p upconverts lower quality sig- 
nals to deliver maximum clarity from every source. 

ClearThought technology makes digital TV easy to use. The 
527 Series includes two HDMI inputs, two component inputs, 
and two IEEE 1394 ports for maximum connectivity. 

Other WD-62527 Features: 

• Mitsubishi Exclusive LCD Light Engine 

• SmartShutter 



Quick Motion 

Plush720p 

PerfectColor 

Digital Cable Ready 

NetCommand 

On-screen TV Guide 

2 component video inputs 

2 HDMI inputs 

2 IEEE 1394 inputs 
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Samsung DVD-HD860 

MSRP: $99.99 
www.samsung.com 



Breathtaking Imagery, Exciting Sound 



If you have an HDTV, you definitely need a DVD player that 
can deliver equally breathtaking visuals and sound. Samsung's 
DVD-HD860 can take conventional video and audio signals 
and upconvert them to breathtaking 720p/1080i quality. 

The High Definition Multimedia Interface module (HDAAI) 
transfers hi-definition video and audio from your HyperVision 
DVD Player to your TV, home theater, or other digital AV 
components without loss of any digital signal. Simply connect 
your DVD player to your home-theater system with a single 
HDAAI cable. 

Feel The Original Digital Sound 

Samsung's DVD-HD860 offers superior recording tech- 
nology. Super Audio CD gives out higher-quality sound that 
far surpasses a conventional CD. For a perfect surround 



system, the DVD-HD860 offers up to six audio channels that 
support a variety of supplemental features such as still pic- 
tures, lyrics, and short video clips. 

High-Definition JPEG Playback 

Now you can view your JPEG images not only larger but 
clearer on your TV. Samsung HDTV-compliant DVD players 
are capable of JPEG playback from 640 x 480i to 1920 x 
1080isize. 
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A Versatile Solution For Your Vehicle 



Choosing from among 160 SIRIUS channels can be challenging 
to the newly liberated, but at least picking the right satellite 
radio doesn't have to be. 

With a compact design and flexible mounting options — 
combined with good quality for a reasonable $59.99 — the 
XACT VISOR SIRIUS Satellite Plug And Play Receiver & 
Vehicle Kit is music to your ears. Mount the receiver on 
your car's sun visor, dashboard, or windshield, where 
VISOR's easy-to-read 16-character scrolling display lets you 
keep an eye both on the road and on your programming op- 
tions — by channel, number, name, artist, or song title. The 
optional home kit lets you listen to your favorite channel in 
your favorite easy chair. No more wondering what you've 
been listening to! And with one button to rotate the display, 
you can angle it any way you want. 



Other features will help smooth your transition from 
channel monkey to lounge lizard, like the VISOR's 36- 
channel preset capability, stereo line level audio outputs, 
built-in wireless FM transmitter, and wireless IR remote con- 
trol. And don't forget the vehicle antenna and 12V vehicle 
power adaptor. Whew! 

The VISOR offers a ton of features and performance packed 
together for a great price. Which leaves you with only a couple 
of dilemmas: Martha Stewart or Howard? NFL or Lance 
Armstrong? Oh, well. No one said this was going to be easy. 
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Toshiba HD-XA1 

MSRP: $799.99 
www.tacp.tosh i ba.com 
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A Defining Moment 



Since its introduction, DVDs have revolutionized the home- 
theater market by delivering high-quality audio and video plus 
interactive bonus features in a convenient, easy-to-use package. 
Today, due to the incredible growth of high definition television, 
a new standard is needed to bring the entertainment of DVD 
into the HDTV age. That new standard is HD DVD. 

The Toshiba HD-XA1 HD DVD player provides access to high- 
definition video, multi-channel digital audio, and enhanced in- 
teractive features all on a disc that looks like conventional DVD. 
When played back on the HD-XA1, new HD DVD discs with 
high-definition content will deliver high-definition picture 
quality that matches or exceeds the broadcast HDTV we see 
today, allowing you to see your favorite movies like never before. 
And the HD-XA1 supports multiple digital audio formats, in- 
cluding Dolby® Digital Plus, Dolby® TrueHD (two channel) and 
DTS®-HD (DTS core only), so you'll be sure to hear everything 
you are seeing. Both audio and video content can be delivered 
through a single HDMI™ cable when connected to an HDMI- 
equipped high-definition television with integrated audio, fur- 
ther simplifying the HD DVD experience. 

New Advanced Navigation features, such as Fast Search, en- 
hanced commentaries, online gaming, and even shopping, are 
available on the HD-XA1. And some HD DVDs called Twin 
Format will include the standard DVD on one side and the HD 



DVD version on the other, allowing you to purchase one disc 
to play on any DVD or HD DVD player in the house. 

With a mechanical door that conceals the disc tray, a re- 
mote that illuminates automatically when you pick it up, and 
heavy aluminum construction, it is immediately apparent that 
the HD-XA1 is something different. Something special. It is, 
quite simply, a defining moment in digital home entertain- 
ment. For more information on this and other Toshiba 
models, visit Toshiba at www.tacp.toshiba.com. 

Dolby is a registered trademark of Dolby Laboratories Inc. 

DTS is a registered trademark of Digital Theater Systems. 

HDMI and High Definition Multimedia Interface are trademarks of HDMI 

Licensing LLC. 

Because HD DVD is a new format, certain disc, digital connection and other 

compatibility issues are possible. Some standard DVD players may encounter 

difficulties playing Twin Discs. Customer supplied always-on broadband 

Internet connection required for on-line features, some of which may require 

higher bandwidth. Some features subject to delayed availability. 



TOSHIBA 

Image is Everything!" 
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Toshiba 62HM1 95 TV 

MSRP: $3,699.99 
www.tacp.tosh i ba.com 



Higher High Definition 



In the world of HDTV, differences in resolution can mean the dif- 
ference between a great picture and one that is absolutely spec- 
tacular. The Toshiba 62HM195 falls squarely into the second 
category. This 1080p DLP™ projection television combines a 
high-resolution 1080p DLP™ chip from Texas Instruments with 
Toshiba's advanced signal processing and television design to 
create a TV that is among the best in high definition display. 

Most high-definition televisions today, whether flat panel 
or DLP™, create a 720p HDTV picture. And while 720p models 
are certainly considered HD, they lack the ability, due to a 
lower pixel count, to fully display 1080i HDTV signals, the 
most common HDTV signal available today. Only televisions 
with 1080p display capability can display all of the detail in a 
quality 1080i signal. 

Advanced Toshiba features, including the Talen™X 1080p 
Light Engine with DEEP Picture™ and Xtreme BLAC™ and 
Pixel Pure AT™ digital video signal processing, are combined to 
create sharp, colorful, realistic high-definition pictures. The 
Radiance 150™ Hi-Bright Lamp with Quick Restart™ delivers a 
bright, high-contrast picture in almost any room environment. 

The 62HM195 also includes the convenience features you'll 
need to really enjoy HDTV. Built-in ATSC/QAM digital tuning al- 
lows reception of broadcast and cable HDTV signals without a 
set-top box (an antenna may be required). A CableCARD™ input 
gives you the ability to order a card from your cable company 



that will replace your cable box for reception of scheduled televi- 
sion programming. While built-in TV Guide™ On Screen will 
allow you to quickly find your favorite shows. 

The Toshiba 62HM1 95 is a unique combination of perfor- 
mance, design, and convenience that makes it the ideal choice 
as the centerpiece of your home theater system. For more in- 
formation on this and other Toshiba models, visit Toshiba at 
www.tacp.toshiba.com. 

DEEP Picture, Pixel Pure AT, Quick Restart, Radiance 150, TALEN and Xtreme 
BLAC are trademarks of Toshiba America Consumer Products, LLC. 
DLP™ is a registered trademark of Texas Instruments. 
CableCARD is a trademark of Cable Television Laboratories, Inc. 
TV Guide On Screen is a trademark of Gemstar-TV Guide International 
and/or one of its affiliates. 

All television pictures are simulated and are for illustrative purposes only. 
Measurement of screen sizes for television models contained herein is approxi- 
mate. © Digital Vision 

Certain digital cable services (such as video-on-demand, a cable operator's 
program guide and data-enhanced television services) will not work with 
CableCARD and may require a separate set-top box from your cable operator. 
Check with your cable operator for CableCARD availability in your area. 
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V-Gear TalkCam Beauty 

MSRP: $39 
www.vgear.com 




Your Secret Weapon To Make A Wonderful First 
Impression On Web-Video Chatting 



Are you still using the ordinary Web cam that gives your skin a 
flat, pasty tone? It is time to get rid of it immediately. V-Gear is 
proudly introducing its TalkCam Beauty, which features the 
One Button BeautyMode that gives users a different skin tone 
in just a second. With one click, you'll look as sun-kissed, stun- 
ning, and beautiful as a movie star. V-Gear TalkCam Beauty 
has four different skin modes: White, Super-White, Normal, 
and Bronze. You can choose different mode according to your 
mood or the season. 

TalkCam Beauty's Features: 

• One Button BeautyMode. V-Gear One Button BeautyMode 
is the most innovative function, which enables Web cam 
users to change their skin tone while chatting. Users can 
choose from four different skin tones. 



Exclusive V-Gear LiveShow. V-Gear's LiveShow is software 
that allows users to add titles and special graphics into their 
instant messengers or other Web-conferencing software. 
Exclusive V-Gear BEE. V-Gear BEE utilizes MPEG-4 format 
with its Motion Detection and Alarms settings. Any move- 
ment will trigger the system to record and an alarm to 
sound, and then it will email pictures to a predetermined 
recipient. 

3DBANK CG Pack. This is a specially designed CG library for 
Web-video communications. CG Pack lets the user super- 
impose CGs onto the pictures or video. 

V-Gear 

see the digital future! 
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PowerShot SD700 IS Digital ELPH 

MSRP: $499.99 
www.canon.com 




Incomparable Luxury, Unparalleled Performance 



The Canon PowerShot SD700 IS Digital ELPH sets a new stan- 
dard. The first Digital ELPH equipped with Canon's Image 
Stabilizer technology, its sleek, tri-color body is loaded with 
high-end features that make taking great pictures more stylish 
and convenient than ever. 

Shoot and view widescreen images. The camera has a 16:9 
Widescreen mode for full-screen viewing on widescreen TVs 
and computer monitors. The PowerShot SD700 IS Digital 
ELPH includes a widescreen resolution option, producing im- 
ages and film clips that are perfect for your widescreen TV or 
computer monitor. 

Superior movie quality. The PowerShot SD700 also has a 
Fast Frame Rate Movie Mode for shooting high-quality movies 
up to 60fps QVGA (320 x 240). This allows you to record ex- 
tremely smooth, full-motion movie clips up to one minute 
long. With a highly flexible movie mode, you can create the 
movie that's perfect for any application. Select from VGA (640 



x 480 pixels) and QVGA (320 x 240 pixels) with frame rates of 
30fps and 15fps for recording up to one hour or 1GB. Plus 
Compact Movie Mode (QQVGA; 160 x 120 pixels) records at 
15fps for up to three minutes. 

The complete print solution. The PowerShot SD700 IS 
Digital ELPH's Print/Share button makes direct printing easier 
than ever. Simply connect the SD700 IS Digital ELPH to a 
Canon CP, SELPHY, or PIXMA Photo Printer or any PictBridge- 
compatible photo printer, press the lighted Print/Share 
button, and print. Also use the Print/Share button to transfer 
images to a computer (Windows and Macintosh). 



Canon 
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iHome 

MSRP: $99.95 
www.ihomedirect.com 
(800) 925-6224 
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The Home System For Your iPod 



Wake up to your music. 

The new iHome iH5 wakes you gradually and lulls you to 
sleep with your iPod music. 

The iH5 Reson8 speakers have incredibly rich, natural 
stereo sound. 

It has a digital AM/FM clock radio. And it does all this while 
charging your iPod, so it's ready to go when you are. 

The iH5 is great in any room in the house. Try one in your 
kitchen or home office. 

Features: 

• Clean, contemporary design complements the look of 
your iPod 

• Wake to your iPod, AM/FM radio, or buzzer 

• Removable dock inserts fit all docking iPods*, and unit 
charges your iPod while docked 



• Adjust preset time to any of seven different time zones 
with one button; clock also adjusts for daylight savings 
time automatically 

• Gentle wake and gradual sleep lulls you to sleep and allows 
for a less startling wake-up 

• Stereo drivers in specially designed Reson8™ speaker cham- 
bers deliver astounding clarity, depth, and power 

iPod not included. 

*iPod shuffle must use in-line jack. 

iPod is a registered trademark owned by Apple Computer Inc. in the U.S. and in other 

countries. iHome and Reson8 are trademarks of SDI Technologies, Inc. 



iHome 

the home system for your iPod 
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7 ULTRA EDITION 



The Ultimate Audio, Video, 
Photo, Data and TV Solution 



J 



Nero 7 Ultra Edition 

MSRP: $99.99 in 
box; $79.99 
download 
www.nero.com 





CREATE 



£ (S $ * 

CHARE ENJOY 

BURN SHABb 



EDIT 



The Ultimate Audio, Video, Photo, Data & TV Solution 



Nero 7 Ultra Edition allows you to capture, create, edit, au- 
thor, burn, back up, and share while providing the complete 
home entertainment experience. Create entertaining 
slideshows of your photos and videos, edit your home videos 
with animated 3D menu templates for professional-quality 
DVDs, burn a backup of non-copy protected DVDs, convert 
your audio and video files into AAPEG-4 (Nero Digital™) and 
share on consumer electronics devices, or burn on 
CD/DVD/BD/HD DVD. Manage your media files with a click of 
your remote control with new Nero Home media manager. 
Includes 18 applications in ONE powerful solution. 



Nero 7 Ultra Edition is available from www.nero.com or 
from participating retailers such as Best Buy 
(www.bestbuy.com), Fry's (www.frys.com), CompUSA 
(www.compusa.com), Office Depot (www.officedepot.com), 
Circuit City (www.circuitcity.com), and Amazon.com. 
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Compiled by Rachel Derowitsch 



TV MP3 Sales Drive Up Best Buy Profits 

Best Buy (www.bestbuy.com), the nation's largest consumer electronics re- 
tailer, reported a 13% jump in its 2005 fourth-quarter profits over the pre- 
vious quarter, due largely to increased sales of flat-panel TVs and digital 
music players. Sales for the quarter totaled $10.69 billion. 

The Minnesota-based retailer also said that online sales increased 50%. 
And though customer traffic in its stores dropped a bit, customers aver- 
aged larger total purchases. 

In the last year, Best Buy revamped many of its 742 stores in the 
United States, staffing personal shoppers to assist suburban 

"soccer moms" and opening Magnolia Home Theater stores 
within Best Buy stores to appeal to customers looking 
for high-end products. In addition to opening as 
many as 90 new stores in the United States 
and Canada in 2006, Best Buy re- 
cently announced plans to 
open a store in China. 




Cell Phones 7 

Advantages Balance 
Their Drawbacks, 
Survey Shows 

Although more than 80% of cell 
phone users agree that public cell 
phone conversations can be an- 
noying and rude, most of them 
don't see themselves among the 
ranks of the offenders. A compre- 
hensive survey by the Associated 
Press, AOL, and the Pew Internet & 
American Life Project found that 
cell phone users say the benefits 
they gain from using their cell 
phones balances their irritation 
with the problems the phones 
sometimes pose. 

More than two-thirds of cell 
phone users admit it would be hard 
to give up their mobile phones, and 
about one-fourth say they can't 
imagine life without it. Perhaps the 
greatest advantage cell phones offer 
is the ability to aid users in an emer- 
gency; 74% of those surveyed said 
they have used their phones in an 
emergency and received help as a 
result. Women (77%) cited this as 
part of their experience more than 
men (71%). 

At the same time, both women 
(53%) and men (48%) "frequently 
encounter" cell phone users who 
talk on their mobile phones in a 
"loud or annoying manner." And 
28% of all users admit that they 
sometimes don't drive as safely as 
they should because they are using 
their cell phones while driving. 



open ce 



news 



Sony Style 

Retail Stores 

Open In Four 
Markets 

Sony opened four more of 
its Sony Style retail stores 
in March, bringing the na- 
tional total of this CE chain 
to 32 locations in 17 states. 
For store locations and 
phone numbers, visit 
www.sonystyle.com/retail. 

Seattle; Indianapolis; 
Portland, Ore.; and Edison, 
N.J., are now home to the 
6,000 square-foot stores, 
which feature a concierge. 
If you buy the 40-inch 
Bravia S-Series LCD HDTV 
($2,999.99; www.sonystyle 
.com) you've had your eye 
on, you can also take ad- 
vantage of Sony Style's in- 
home delivery and custom 
installation services. 



Philips To Make 
House Calls 

To Fix Overheating TVs 

Nearly 12,000 Philips (www.usa.philips.com) 
flat-screen plasma TV sets in the United States 
need repair due to a potential to overheat, the 
Dutch electronics maker announced. A 
spokesperson for the company said the sets 
were not in danger of catching fire. 

"As a precaution we'll go to the con- 
sumers and replace the component," he said. 

The overheating problem is due to faulty 
capacitors made on an assembly line for the 
U.S. market. Only 42-inch and 50-inch 
Ambilight sets have those capacitors. 
The affected models are 42PF9630A/37, 
50PF9630A/37, and 50PF9830A/37. 




Now there's another way to access the Web, digital photos, music, 
and documents while on the go— with an Ultra-Mobile Personal 
Computer. Developed by Microsoft, the paperback book-sized 
UMPC is ideal for anyone who wants to perform the tasks that a 
computer can accomplish without carrying around a notebook. 

Although it lacks a keyboard, the compact computer features a 
7-inch screen you can operate with a stylus or the touch of a 
finger. With its USB 2.0 port, you can connect the UMPC to a dig- 
ital camera or synch it with another computer, and its Bluetooth 
and Wi-Fi capabilities give you wireless Internet access. UMPC 
models also feature SD and CompactFlash memory card slots and 
can play digital music and videos. 

Samsung (www.samsung.com), Asus (usa.asus.com), and 
Founder (www.founder.com) will manufacture UMPCs, and 
Microsoft estimates the MSRP will range from $599 to $999. 
Units will come loaded with Microsoft Touch Pack for Windows 
XP OS and will support the upcoming Windows Vista. 
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LCD TVs Enjoy Biggest Jump In Sales 

Sales of LCD TVs jumped more than 130% from Q4 2004 to Q4 2005, the 
biggest increase in sales of any TV technology, according to research from 
DisplaySearch (www.displaysearch.com). Sales of plasma TVs also increased 
more than 100% in that time, though CRT TVs still maintain the greatest 
share of TV sales. 



TV Technology 


Unit Share 
Q4 2005 


Y/Y Growth 


1.CRT 


78.9% 


-15% 


2. LCD 


14.7% 


137% 


3. PDP 


3.9% 


109% 


4. CRT RPTV 


0.9% 


-60% 


5. MD RPTV 


1.6% 


52% 









Expedia & Marriott International Fare Best 
In Airline & Travel Industry Survey 

In time for summer vacation travelers, the Customer Respect Group 
(www.customerrespect.com) has released a survey of airline and travel in- 
dustry corporations. The survey assigns businesses an overall CRI (Customer 
Respect Index) score based on how customers measure their experiences 
when using the companies' Web sites. Scores measure how the sites fare in 
areas of trust, usability, and communication. A CRI of 7.0 is considered excel- 
lent. Overall, the industry average was 6.4 (on a 10-point scale). 




tidbits 



The u.s. digital camera 

market will account for almost 
$6.8 billion in revenue in 2006, 
the NPD Group predicts, 
boosted by record-breaking 
sales of 29,5 million units 
this year. 

Source: The NPD Group 

The average Selling price 

for point-and-shoot digital 
cameras Will drop this year 
to an estimated $182. 

Source: The NPD Group 

Approximately 21 .8 million 
subscribers were added to U.S. 

wireless phone services 

in 2005, surpassing the 200 mil- 
lion subscriber mark. 

Source: IDC 

More than 75% of cell phone 
users say they likely will not 
Switch Carriers when their 
service contracts expire; only 
7% say they will. 

Source: The NPD Group 

In-Stat predicts that more than 

1 76 million DVD players 

and recorders will be sold in 
2010, up from the 140.8 million 
units sold in 2005. 

Source: In-Stat 

Sirius Satellite Radio has passed 
the 4 million subscriber mark 
but still trails XM Radio by 
about 2 million subscribers. 

Sources: Sirius, XM 



18 June 2006 / FirstGlimpseMag.com 




Meet our expert Julie 

Home A/V Editor, Crutchf ield 

"Just about every day, I come across a cool 
product which strikes me as perfect for someone 
I know. These are some of my current favorites." 



CRUTCHFIELD 

32 years of helping our customers choose 

Expert picks 

THE RIGHT FLAT-PANEL 
FOR YOU? 

Sony Bravia™ XBR® TVs 

- 26", 32" and 40" screen sizes 

"Sony's XBR LCD TVs may be the most 

gorgeous High-Definition flat-panels I've 

ever seen. Unlike early LCD TVs, their color is natural 

and the response time is great. But you don't lose the accuracy and sharpness that 

LCD is known for. Best of all, they all have a PC input as well as the usual video inputs. 

Plug in your laptop, and you have an impressive display for work or gaming." 

Sony Bravia XBR LCD TVs #158KD26XBR, 158KD32XBR, 158KD40XBR 




iPOD'S PERFECT PAL 

Bose® SoundDock™ 

"These days, I find I don't have to spend much time telling people 
about the Apple iPod - most of them already know. But I've 
noticed more and more iPod fans who are looking for ways to 
listen to their iPod without headphones. One of the solutions I've 
been suggesting is the attractive-yet-understated Bose Sound- 
Dock. It's essentially a dock with built-in powered speakers. All 
you do is slide your iPod into place and let the music play." 
Bose SoundDock #018SNDDOCK 





POCKET-SIZE, YET POWERFUL 

Canon PowerShot SD450 

"Canon's Digital ELPH line of cameras has always been sleek, 
but In the last year they've started packing an amazing amount 
of technology into each tiny camera body. For example, the best- 
selling SD450 is a 5-megapixel camera with a 2%" viewscreen, 
but it weighs just 5 ounces and is under an inch deep." 
Canon PowerShot SD450 #280PSSD450 



Free Shipping on your first order 
Use offer code 3A454 • Expires 6-30-06 

CRUTCHFIELD 



For a free catalog or to order 
1-800-316-1376 or www.crutchfield.com/cel 



Voted # 1 electronics retailer 6 times running. 

Crutchfield received BizRate's Circle of Excellence award for seven key areas, 
including our product selection, on-time delivery, and customer satisfaction. 
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by Gregory Anderson 
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Change is 
good. These 
devices 
prove the 
point by 
turning the 
old and 
familiar into 
something 
new and 
improved. 
Who can 
argue with 
that? 



FujifilmFinePixVIO 

$349 • www.fujifilm.com 

Most of us have become accli- 
mated to using a flash when we're 
shooting in low light. Fujifilm's new 
Real Photo technology may change 
that. Real Photo processing cap- 
tures a cleaner image and thus 

performs better in darkened 
environments (and limits motion 
blur). The new V10 feeds that feature 
with a 5MP Super CCD sensor and a 34X 
optical zoom. Bring on the birthday parties, 





LG CU320 

$149.99 • www.lge.com 
or www.cingular.com 

LG's handset for Cingular's new 
3G network takes phone func- 
tionality up a couple levels. It 
streams audio and video, sends 
and receives email, and plays 
MP3s. Voice and data services even 
work at the same time, so you can 
keep that download coming while taking 
a call from work. How's that for improvement? 



ScanDisk Sansa 
e200 Series 

$199.99 to $299.99* 
www.sandisk.com 

Available in 2GB (e250), 4GB 
(e260), and 6GB (e270) models, 
the upgraded Sansa does music, 
pictures, and video in a compact 
case. And it can record from the 
built-in FM tuner, so you can listen to 

"Fresh Air" again later. 
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Accessories With Style 

It's summertime. 

COMPILED BY SEAN DOOLITTLE 



Monacca Wooden Briefcase 

$265 ($238.50 for MoMA 
members) • momastore.com 

Now here is an elegant bag. 
Created by industrial designer 
Takumi Shimamura, the 
Monacca Wooden Briefcase has a 
water-repel lant Japanese cedar 
exterior and a hand-stitched 
canvas interior that can accom- 
modate a 17-inch laptop. It's 
available through the Museum of 
Modern Art's online store. 






Kate Spade iPod 
Shuffle Case 

$75 • www 
.katespade.com 

Need a little accent for 
the summer linens? 
Metal lies are in season. 
Check out the Kate 
Spate "broome street 
jaine" iPod case, which 
featurs a calfskin inte- 
rior, snapping front 

flap, access openings on top and bottom, and an adjustable strap. Fitted 

with light gold hardware and accent stitching. 
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Water-Powered Clock 

$12.99 • www.thinkgeek.com 

Now that summer is here, do you 
find yourself checking the clock 
more often? Try a few June wild- 
flowers in a desktop vase to remind 
yourself of the weekend all day long. 
The flowers will probably require 
more water than this clock, which 
extracts electrons from the water to 
power itself. Available at ThinkGeek. 



SolarStyle Battery Charger 

$35.99 • www.solarstyleinc.com 

Soak up the sun with the SC003 "Oval" Charger by Solar Style. The size of a BlackBerry and weighing only 3 ounces, 
this unit is capable of recharging various brands of cell phones, MP3 players, and PDAs. In 2006, Universal 
Communications/Solar Style partnered with the annual SWAGG (Sustainability, Wellness, and Green Gifts) program 
to send participating celebs up the red carpet with these chargers on Oscar Night. Solar chargers on Oscar Night? 
That's why we love Hollywood! 
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Shopping Site Of The Month 

ShopAtHomeTV.com 

www.shopathometv.com 



f you've ever found yourself glued to a 
shopping network on TV but prefer 
shopping online, ShopAtHomeTV.com 
might be the perfect blend of both. The 
Web site is the online companion to 
the Shop At Home television network, 
and it's in good company with sister 
networks Food Network, HGTV, DIY, 
Fine Living, Great American Country, 
and HGTV Pro. The grouping con- 
verges at this site to offer a wide range 
of products for you and your home. 




Our Favorite Things 

Although we could walk you through the 
site and tell you what's what, there are so 
many options on this site that our page 
would be filled before we made it to the 
check out. So instead, we thought we'd 
give you a few highlights. Because this 
site is affiliated with some of our favorite 
TV networks, we knew there was bound 
to be some good stuff. We were right. 

We first noticed the Shop Our Stores area 
at the top of the page. Click one of the 
links to peruse cookbooks at From 
Emeril's Kitchen, explore decorating tips 
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for your home at the HGTV Store, or dis- 
cover a new hobby at the DIY Store. Each 
site is divided into categories and features 
a few site favorites. At the From Emeril's 
Kitchen site, for example, you can check 
the TV schedule, get printer-friendly 
recipes, and buy items from Emeril's own 
line of kitchenware. 

We were also drawn to Electronics, 
which should come as no surprise. We 
were impressed by the page's organiza- 
tion, with categories including Featured 
Departments, Most Popular Picks, and 
Brands. Subcategories are listed on the 
left. Each item included manufacturer 
and pricing information and a de- 
tailed Overview section. A few had 
a rebate offer listed, complete with 
a printable PDF form to simplify 
the process. (To view and print the 
PDF, download Adobe Reader at 
www.adobe.com/products/acro 
bat/readstep2.html, if you don't al- 
ready have it .) 

And if you're wondering what TV 
shoppers are being offered at the 
moment, click over to the What's 
On TV section to see the current 



items and watch the network live. (Of 
course, the feature works best with a 
high-speed Internet connection. If you 
have a dial-up connection, the picture 
will be choppy and probably not worth 
watching.) The network's show schedule 
is also listed in this area if you're inter- 
ested in a particular type of item. 

If you plan on making ShopAtHomeTV 
.com one of your regular online stops, 
you can sign up for an account (although 
it's not required to place an order). 
Having an account does make the 
checkout process faster, however, and 
members can opt to receive email up- 
dates on the latest merchandise available 
and keep tabs on orders. To sign up, click 
the Create An Account link at the top of 
any page and follow the prompts. 

What Are You Waiting For? 

Making the decision to point your 
browser to ShopAtHomeTV.com is the 
easy part. It's deciding where to start 
and what exactly it is that you can't live 
without that's tricky. \H 

by Joy Martin 
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Every Theater Needs A Stage. 

No one understands the role of home entertainment furniture better than 
Salamander Designs, where we devote ourselves to the art. Choose from base 
modules in various widths and heights. Customize your unit for enclosed storage 
and/or open shelf space. Add accessories, from a panel TV mount to interior 
lighting. Then get a comfortable view of it all from one of our lush theater chairs. 



fi 



SALAMANDER DESIGNS 

Our Worlds a Stage 









See your many choices, including luxurious seating options, and plan your furniture system on-line at SalamanderOnlmeXOm. 
Phone:888-892-9919 
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Each month, Vince Cogley 
and Trista Kunce, both staff 
members at Sandhills 
Publishing, share their thoughts 
about a device or two of their 
choice. They may not reach 
common ground on living room 
decor, but they both agree that 
CE helps them live well, just 
sometimes in different ways. 



His. 




For a betrothed young lad such as myself (sorry, ladies), I've come to find out 
that my parents are masters of torture. Just as the first visit with my fiancee to 
my hometown is nearing a successful conclusion, my mother utters those terri- 
fying words, "Would you like to see some old home movies of Vince?" 

Now you might think I'm cringing at the idea of videographic evidence of myself acting 
like an idiot, but I can handle that task on my own. What concerns me is the awful, 
hideous quality of an archaic VHS tape; no one should be subjected to that brutality. 

This is one reason why I enjoyed JVC's Everio GZ-MG37 ($800; www.jvc.com), one of 
the latest digital camcorders that uses a built-in hard drive (the GZ-MG37 packs a 
30GB hard drive) in lieu of recordable media. I think this is a tremendous advantage 
because I could control what media I transferred my videos to. To record to a DVD, I 
could connect the GZ-MG37 to JVC's Everio Share Station ($200), a PC or Mac, or a 
DVD recorder (via the A/V cable). And in the tragic situation where your Grandma 
Agnes can play only VHS tapes, the A/V cable will connect to her VCR. 

Because I still have this ludicrous notion that my true calling is a Major League 
Baseball player, I naturally took the GZ-MG37 to the local batting cages to record 
footage with the help of my roommate. Using the included CyberLink PowerDirector 
Express software, I was able to carefully analyze my swing at every step, proving that 
said notion is, in fact, quite ludicrous. 

After the GZ-MG37 passed my test at the batting cages, I wanted to capture a few 
memories of my fiancee's daughter and the real national pastime: stacking small, col- 
orful, toy dogs on top of wooden blocks. I would have preferred a larger LCD screen, 
but the GZ-MG37's small size made it easy to maneuver and hold steady. 

I recorded Adylin and Mommy building wooden block doggy perches and knocking 

them over and burned a copy to a recordable DVD to play back on my Sony KDF- 

E50A10, a 50-inch LCD RPTV (rear projection TV). The GZ- 

MG37's ability to record in a 16:9 aspect ratio meant I didn't 

have to contend with any letterboxing when I played the video. 

Watching the DVD yielded mixed results. Very bright colors 
were a little muted, but I thought the colors were fairly true- 
to-life otherwise. Likewise, the picture quality exceeded a VHS 
tape, but the professional-grade DVD quality I was expecting 
simply wasn't there. Although I could show the video at a 
family gathering, a little voice kept telling me: "For $800, you 
should get more." 

The GZ-MG37 has all the extras I'd hoped for, but slightly better 
video quality would turn a decent camcorder into a great one. E3 

by Vince Cogley 
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As newlyweds my husband and I received a video camera as one of our wed- 
ding gifts from my in-laws. We didn't already have one, so we were excited to 
begin recording our new life together for friends, family, and maybe even our 
future children to watch. In spite of our early ambitions to record some of the things 
we did as a married couple, we've actually only used the video camera maybe three or 
four times since we got it. 

However, a great deal has changed in my life since we got our first video camera 
three years ago. We have our own home, a dog, a cat, a niece, and a nephew on the 
way, and we're finally going on our honeymoon this month. (My husband's a Marine, 
so we were unable to take a honeymoon three years ago due to military regulations 
at the time.) Now seems to be the perfect time to see what has changed in the cam- 
corder world during the past three years and decide if it's time for us to upgrade. 

It just so happens that this month Vince and I got our hands on the latest camcorder 
from JVC: the Everio GZ-MG37 30GB HDD. 

The camcorders of 2006 are smaller and lighter than older camcorders, and several 
don't require media such as tapes or discs for storing video. This is the case with 
the almost 3-pound GZ-MG37; it's so light and compact that it fits perfectly in a 
diaper bag or large purse. Furthermore, I didn't have to worry about toting around 
spare tapes or reloading them at inopportune moments because the GZ-MG37 has 
a 30GB hard drive that let me edit my footage right on the camera itself, which 
meant I didn't have to return to my computer every time I wanted to edit video. 

If you're like my in-laws, however, who have unedited tapes from their son's sixth 
birthday just lying around (don't worry, Honey, I won't tell anyone about how they 
made you dress up in a woman's wig and dance around in front of the video camera 
after you blew out the candles), then perhaps the GZ-MG37 isn't for you. Despite the 
ability to edit video on the GZ-MG37, you still need to get the footage off of the cam- 
corder to make room for new video. But getting video footage 
off the GZ-MG37 isn't the hard part. It was easy as pie for me 
to install the included CyberLink PowerProducer 3 NE soft- 
ware, hook up the included USB 2.0 cord to my computer, and 
edit out my niece's crying fits from scenes of her smashing 
chocolate pie into her mouth. The hardest part was that I 
seemed to fill up the GZ-MG37's 30GB of storage space quickly 
just recording house renovations, dog and cat shenanigans, and 
my niece's love of delicious sweets. 

Even though I won't be taking the GZ-MG37 on my honey- 
moon (but I will be taking my personal camcorder— and 
tons of tapes!), I will definitely be considering an upgrade to 
a hard drive-based camcorder when I return. 1H 

by Trista Kunce 
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Fab Four 



This month we were 
on the lookout for 
the best new devices 
coming over the technology 
horizon. While the spring 
saw many budding CE 
releases bloom like so many 
long-awaited tulips and 
daffodils, we were captivated 
by these special few. 

We spotted an 8.1 MP 
digicam with professional- 
level control that doesn't 
require night classes to 
understand its features; a 
6GB flash media MP3 player 
that'll store 128 hours' 
worth of AAP3 files (and 
twice as many WMA 
files) — and never skip if you 
jostle, shake, or drop it; a 
smartphone that took our 
breath away; and a brand 
new invention that may 
soon make your DVDs as 
outmoded as VHS. 



digital camera 
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Why: An 8.1 MP superstar, the EX-Z850 
stands out among Casio's impressive line of 
EXILIM ZOOM point-and-shoot cameras. An 
excellent choice for advanced users, the EX- 
Z850 features a 3X optical zoom, and both 
manual aperture and shutter speed priority 
options give an added level of image control. 

Among the features that set the EX-Z850 
apart from its competition is a shooting 
mode, exclusive to the latest EXILIM cam- 
eras. Dubbed eBay Best Shot mode, it creates 
photos that are optimized for display on 
eBay (www.ebay.com). There are 33 other 
Best Shot modes designed to create the per- 
fect picture in a variety of specific situations. 

Like all EXILIM cameras, the EX-Z850 in- 
corporates anti-shake technology, which re- 
duces blurriness due to shaky hands or 
moving targets. The 2.5-inch Super Bright 
LCD is viewable in most outdoor conditions, 
and the new Super Life battery can capture 
an estimated 440 shots per charge. 

Bottom line: An excellent investment for fea- 
ture-loving photogs and eBay sellers. 



mp3 player 
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Why: SanDisk's newest flash-based MP3 
player offers 6GB of storage — more than 
any player on the market. Released this 
spring, there are three Sansa e200 series 
models: e250 (2GB $199.99), e260 (4GB 
$249.99), and e270 (6GB $299.99). 

It was a pleasant surprise to find that 
SanDisk has not only applied its memory 
expertise, but also attended to design and 
functionality. The e200 series boasts a 1.8- 
inch color screen and impressively 
diminutive dimensions and introduces an 
icon-based menu system that is intended 
to make navigation more intuitive. 

The rich features include photo and 
video support, music-subscription com- 
patibility, a click-wheel-type controller 
system, FM-tuner with on-the-fly record- 
ing, a user-removable battery, a MicroSD 
expansion slot, and support for SanDisk 
TrustedFlash and gruvi content cards that 
can be shared with mobile phones. 

Bottom Line: A high-capacity frontrunner 
from the inventor of flash storage cards. 



26 June 2006 / FirstGlimpseMag.com 



by Naomi Graychase 



open 




Why: Nokia's newest Nseries phone is avail- 
able in the United States. The list of things the 
N90 can do well is almost too much to believe: 
with VHS resolution and support for MPEG-4; 
sizable internal storage; and a hot-swappable, 
reduced-size MMC (MultiMediaCard), it 
boasts enough memory to shoot a feature- 
length film; the camera includes auto-focus 
and integrated flash; the futuristic four-axis 
design means you can rotate the display 90 
degrees to make movie-making and picture- 
taking more effective; and dual active-matrix 
screens mean you can view images on the 
larger, rotating, HD display or on the smaller 
cover screen, which is perfect for reading text 
messages or screening calls via caller ID. 

Thankfully, in its quest to go over the top 
with 3G features, Nokia didn't neglect tradi- 
tional voice and data basics, such as hands- 
free speaker, conference call, speed dial, SMS 
(text messaging), and MMS (for sharing 
video, photos, and other files). 

Bottom Line: Stunning design and function- 
ality, this smartphone has it all. 



wild card 
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Why: With the anticipated release of the BD- 
P1000, announced at CES in January (due to 
ship this month), Samsung became the first 
manufacturer to bring a BD (Blu-ray disc) 
player to the American market. BDs represent 
the next wave in HD content and can store six 
times as much data as today's DVDs. 

BD titles are now hitting the market (Sony 
released eight titles in May), but the drive can 
also play DVDs and CDs; its HDMI (high-defi- 
nition multimedia interface) output lets 
users connect the BD-P1000 to their existing 
TVs— so when you upgrade you won't be 
stranded on a Blu-ray desert island. 

BD is known for its remarkable video 
quality and unrivaled audio clarity. In addi- 
tion to watching movies and recording data, 
the BD optical drives will dramatically en- 
hance gaming and interactive media experi- 
ences. Extra features include a memory card 
reader, full audio format support, and 
higher-quality bitmap and text subtitles. 

Bottom Line: High-def reaches new heights 
with this groundbreaking drive. 



The Camera: 
Casio EXILIM ZOOM 
EX-Z850 

$399.99 

www.casiousa.com 



The MP3 Player: 
SanDisk Sansa e270 
(6GB) 

$299.99 

www.sandisk.com 

The Phone: 
Nokia N90 

$399.99 

www.nokiausa.com 



The Wild Card: 
Samsung BD-P1000 
Blu-ray 

$999 

www.samsung.com 
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MP3 Players 
For Working Out 

The Best Players That Get You Movin' & Groovin' 




Philips PSA 232/17* $99.99 • www.philips.com 



ow that winter has released 
its grip, the April showers 
have passed, and the May 
flowers have bloomed, it's 
finally time to get outdoors 
and enjoy the early days of 
summer. The gym is great, 
of course, but sometimes a 
treadmill just can't com- 
pare to a nice, long run (or 
brisk walk) in the fresh air. 

Regardless of where you 
like to exercise, having the perfect 
workout tunes can make the time fly, 
motivate you to run that extra mile, or 
raise your heart rate those few extra 
points. It used to be that if we wanted to 
rock out while we worked out, we'd 
clutch a hefty CD player, strap a cassette 
player to our hip, or even don a crazy 
pair of earmuff-styled FM headphones — 
complete with a giant antenna. These 
days, though, thanks to flash media and 
advancements in digital audio tech- 
nology, we can pack hundreds or thou- 
sands of songs on devices so lightweight 
and ergonomic that it's easy to forget 
they're even there. 

iPods To Work Out With 

Every now and then, a brand will be so 
big, so pioneering, that its name be- 
comes synonymous with the technology 
it uses. (Xerox, which became synony- 
mous with copy machines in the 1970s, 
is an excellent example.) The most re- 
cent brand to achieve this status is iPod, 
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which has become synonymous with 
the concept of portable digital music 
players. Apple started a small revolution 
when it introduced its iPod to the 
world. And now, for women and girls of 
all ages, the ubiquitous player is tops on 
most MP3 player wish lists. 

If you've been longing for an iPod of your 
own to work out with, you'll want to 
avoid the hard drive-based video iPod 
(30GB is $299; 60GB is $399; www.ipod 
.com) and opt for one of the flash-based 
iPods (the iPod shuffle and iPod nano). 
The iPod shuffle (512MB is $69; 1GB is 
$99) is the smallest, lightest, and most af- 
fordable of the iPods, which makes it a 
great choice for a lot of people. However, 
it also has its drawbacks. Its capacity is rel- 
atively small — the 512MB model can 
store only around 120 songs; it comes 
only in white; and it has no display. 

If you're willing to spend a little more, 
the iPod nano (1GB is $149; 2GB is $199; 
4GB is $249) is great to workout with. Its 
1.5-inch backlit color display allows you 
to see song information, browse play- 
lists, and view any of the thousands 
of digital images you can store on it. 
(Looking at a few motivational pictures 
at a crucial point in your run can help 



you finish strong.) At 1.5 ounces, the 
nano is essentially weightless, and a 
myriad of vendors (including Apple) 
offer lanyards, armbands, and other ac- 
cessories that make it easy to move with. 
(See the "Accessories" sidebar.) 

Sports-Minded Options 

While iPods are acceptable workout 
companions, they weren't custom- 
designed with athletes in mind. The Sony 



Walkman line (www.sonystyle.com), the 
Philips PSA line (www.philips.com), and 
the iriver T Family (www.iriver.com), 
however, were specifically developed 
with sports-minded features and designs. 

Sony, of course, created an iPod-esque 
stir when it introduced its first Walkman 
in 1979. Never before had personal audio 
been portable. More than 25 years later, 
Sony is still producing innovative port- 
able music players in its Walkman line, 



Accessories 

All of the players featured here are lightweight and easy to carry. But if 
tucking your player in a pocket or carrying it in your hand isn't ideal for 
you, there is no shortage of accessories available to help you tote your tunes. 
An explosion of iPod-specific accessories, including protective cases — we like 
ones from OtterBox (from $19.95 to $39.95; www.otterbox.com) — armbands, 
holsters, and even iPod shorts ($66; www.maridade.com), have hit the market. 
And Apple (www.apple.com) sells nano and shuffle accessories including In- 
Ear Lanyard Headphones ($49) and a sports armband (in five colors) that has 
an opening for the click wheel ($29). 

Fortunately, many vendors ship sports-oriented players with an armband. If 
yours didn't, then its Web site is the best way to start looking for one. iriver 
(www.iriveramerica.com), for instance, sells a sport case with belt loop and 
armband ($19.99; www.iriveramerica.com) for its T Family players. Sony also 
sells armbands with protective cases for its MP3 players (from $14.99 to 
$19.99; www.sonystyle.com). 



First Glimpse /June 2006 29 



Si 



kdf 






which now includes flash-based MP3 
players. Athletes can choose from two 
flash-based Walkmans: the Walkman 
Circ and the Walkman Core. 

The Circ (256MB for $79.95; 512MB for 
$89.95) is the most budget-friendly op- 
tion. If you're a minimalist who doesn't 
need hundreds of songs to choose from 
or the option of tuning in to FM radio, 
the 256MB version, which comes in 
white or blue, will work for you. For $10 
more, though, you can double your ca- 
pacity with the 512MB version. Both 
models promise 70 hours of listening 
from one AAA battery. 

Our favorite Walkman is also the tiniest: 
the Core (512MB for $99.95; 1GB for 
$129.95). It includes an FM tuner, a three- 
line display, and a battery that's quick to 
charge — a three-minute charge will get you 
get three hours of playback time. About 
the size of a pack of gum, it comes in pink, 
blue, and gray, and its special features in- 
clude Jog Dial (to navigate menus with one 
hand while you're out for a run). 



For The Athlete 
In All Of Us 

Philips' (www.philips.com) line 
of PSA (Portable Sport Audio) 
players includes three flash- 
based models: PSA232/17 (512 
MB; $99); PSA232/37 (512MB; 
$119.99); and PSA242/37 (1GB; 
$159.99). All four are easy to 
grip while running. They also come 
with an FM tuner and a built- 
in talking stopwatch, and all sup- 
port PlaysForSure. 



Late last summer, iriver (www.iriver 
.com), which is known for the high 
sound quality of its devices, unveiled a 
new line of flash-based players created 
exclusively for athletes. Dubbed the T 
Family, it includes two series of players, 
the T10 series ($149.99 to $199.99) and 
T30 series ($99.99 to $149.99). 

Both the T10 and T30 models are Plays- 
ForSure-certified, and they both provide 
an integrated voice recorder — great for 
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Flash Me: Select Players Side-By-Side 


Player 


Max. 
Capacity 


Price 


Cost 
perGB 


Notable Features 


U iPod nano 


4GB 


$249 


$62.25 


1.5-inch color display 


iPod shuffle 


1GB 


$99 


$99 


most affordable iPod 


i Creative Zen 
Nano Plus 


1GB 


$109.99 


$109.99 


FM tuner/two-line 
display 


Walkman 
. ^ Core 


1GB 


$129.95 


$129.95 


FM tuner/quick charge 


^■^ iriver T10 


1GB 


$169.99 


$169.99 


voice recorder/FM 
tuner 


Philips 
^^ * PSA232/37 


512MB 


$119.99 


$239.98 


talking stopwatch 



recording those deep thoughts (or 
laundry lists) that always seem to come 
to you when running. The T10, which in- 
cludes an FM tuner, a color display, and 
up to 20 extra hours of battery time over 
the T30, is worth the extra bucks. It has a 
programmable FM recorder, a built-in 
sport clip, and perhaps the best sound 
quality of any of its competitors. 

Stepping Out 

Creative (us.creative.com) also makes sev- 
eral flash-based players in its MuVo and 
Zen lines. Our favorite for athletes is 
the Zen Nano Plus ($79.99 for 512MB; 
$109.99 for 1GB). This player is just 
slightly larger than a lipstick case, includes 
an FM tuner, is available in 10 colors, and 
comes with a sports armband. Also, the 
new SanDisk Sansa e270 ($299.99 for 6GB; 
www.sandisk.com) offers an impressive 
amount of storage space — more than any 
flash player on the market. 

For those of us in four-season climates, 
summer never seems quite long enough, 
and winter always returns too quickly. 
That's why this year, instead of a New 
Year's resolution, we've made a New 
Season resolution: Make no excuses and 
get out and exercise while we can. 
Thankfully, on those days when a little 
extra motivation is needed, our trusty 
skip-free flash media MP3 player is always 
loaded with songs and ready to go. E3 

by Naomi Graychase 
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TVs For Father's Day 

Your Father's Day Shopping List 




ather's Day is a time to ap- 
preciate and give thanks 
to your dad, but you can 
turn the tables this year 
and guarantee apprecia- 
tion and thanks from your 
father by surprising him 
with a fabulous new tele- 
vision. The TV market is 
more varied than ever, but we'll arm 
you with the information needed to 
ensure eternal paternal gratitude. 

Before buying a TV, know how your fa- 
ther will use the new set. Here are our 
top models for each of several scenarios. 
Keep in mind that, though we list man- 
ufacturer's suggested prices, you can 
usually find these models for signifi- 
cantly less at common retail outlets. For 
more information on TV types and 
specifications, see "TV Guide, Part I" 
(www.celifestyles.com/TVGuidePartl) 
and "TV Guide, Part II" (www.celifestyles 
.com/TVGuidePartll) in the February 
and March 2006 issues of CE Lifestyles. 

Home-Theater Dream 
Systems 

Big, bright, and beautiful. 

Sony KDS-R60XBR1 ($4,499.99; www 
.sonystyle.com). If your dad's been 
pining for a dedicated home-theater 
room, treat him to Sony's 60-inch rear 
projection Grand WEGA. It has the 
highest of HD resolutions (1080p), bril- 
liant clean colors, and more inputs than 
he'll know what to do with. It's not 
hang-on-the-wall thin, but that won't 
matter in a real home theater. You can 
spend more to get a flatter TV or a 
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bigger screen, but this model represents 
the best balance of size, space, and price 
for serious enthusiasts. 

Pioneer Elite PRO-1410 HD ($10,000; 
www.pioneerelectronics.com). Pioneer's 
Elite plasma line delivers gorgeous im- 
agery and impeccable style. It's as good 
as plasmas get. If money is no object 
and your dad craves the best of the best, 
this 61-inch model is unbeatable. 

Samsung HL-R6768W ($5,999; www 
.samsung.com). DLP projection televi- 
sions deliver big screens and bright 
pictures at great prices. They're not 
tiny, but they're smaller than classic 
"big screen" TVs. Samsung mastered 
the technology early, and its 67-inch 
version provides a humongous screen 
at a reasonable price. 

Family Room Favorites 

Large enough for everyone to see but 
still fits a budget. 

Pioneer PDP-4360HD ($3,999; www.pio 
neerelectronics.com). Our favorite for 
a dad who loves watching TV with his 
entire family is the Pioneer PDP- 
4360HD. This 43-inch plasma model 
has great color and plenty of connec- 
tion options. Your mom and dad will 
both love this set because the black 
bezel easily integrates into any living 
area. The three virtual surround modes 
let your dad worry about running the 
remote instead of running speaker 
wire around the room, but we appre- 
ciate the detachable speakers for dads 
who want full home-theater sound. 
Pioneer's Advanced Pure Cinema tech- 
nology improves picture quality for 
movies, and the built-in TV Guide On 
Screen programming guide simplifies 
TV watching. 

Hitachi 50VS810 ($3,499.99; www.hi 
tachi.us). Rear projection TVs offer big 
breaks from flat-screen prices with a 
slight increase in size. This 50-inch LCD 



projection HDTV is only 16 inches deep 
and gives Dad all the great picture quality 
and connection options of other models 
and with even more screen space. 

HP LC3200N ($1,699.99; www.hp.com). 
This 32-inch model isn't massive, but it 
delivers the basics at a great price. If TV- 
watching isn't the focus of every family 
function, you'll get along fine with this 
wall-mountable LCD HDTV that has 
high-quality connections and virtual 
surround sound. 



Space-Savers 

Small in size, but large in spirit. 

Sharp Aquos LC-26D4U ($1,599.99; 
www.sharpusa.com). If Dad's looking 



for a TV to fit in a small space or just 
doesn't care about a massive movie 
screen, Sharp's black 26-inch LCD keeps 
a low profile. The Aquos LCD line de- 
livers spectacular pictures at all sizes, 
and this model is no exception. You 
don't even have to sacrifice connec- 
tions or sound quality: Sharp includes a 
built-in HD tuner, several HD connec- 
tors for multiple video sources, and 
side-mounted speakers. 

Syntax Olevia LT20S ($499; www.syn 
taxgroups.com). The Olevia line of 
budget LCDs provides decent quality 
at great prices. At the smaller end of 
the line, this 20-inch model is perfect 
for a workshop or office TV. It won't 
break the bank, and it won't take over 
Dad's desk. 
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Samsung LN-R1550 ($549; www.sam 
sung.com). This tiny 15-inch LCD comes 
with side speakers and distinctive 
styling. Even better, the thin and light 
set mounts easily to any flat surface — a 
perfect position for following the game 
while working on other things. 

Just The Basics 

A simple set for simple pleasures. 

Sony KD-34XBR970 ($1,199.99; www 
.sonystyle.com). If your dad has the 
space, this HDTV driven by classic CRT 
technology combines a 34-inch picture 
with multiple HD inputs. At a lot lower 
price than comparable flat screens, this 
big box is a strong value. If a decently 
sized screen is all your dad needs and 



Sharp Aquos LC-26D4U • $1,599.9' 
..~?1 • www.sharpusa.com 



! 





picture quality matters more than a 
slim profile, we think this model is your 
best bet. 

Samsung TX-R2779H ($599.99; www 
.samsung.com). For small-screen needs, 
Samsung's SlimFit technology packs 27 
inches of HDTV in a 20-inch deep case. 
You can find standard definition CRT 
sets for less, but it's not worth missing 
out on HDTV for just a couple hun- 
dred bucks. 

Vizio P42 HDTV ($1,899.99; www 
.vinc.com). "Bargain" model televisions 
aren't always worth their low prices, 
but Vizio's 42-inch plasma provides re- 
spectable picture quality and sufficient 
connections. And the price leaves 
plenty of cash to stock up on your 
dad's favorite films. 

Double-Duty Displays 

Computer monitors that act as TVs, for 
office or entertainment. 

Dell W2306C ($799; www.dell.com). If 
Dad's a workaholic (or a game-aholic), 
this model might make everyone happy. 
The 23-inch widescreen monitor will 
handle his computing or gaming needs 
and add HDTV capability in the bargain. 
It has plenty of connections for lots of 
gadgets and provides a bright, crisp pic- 
ture. If Dad loves to mix work and play 
and doesn't believe "offline" exists, then 
this set may be the way to go. 

BenQ DV2680 ($1,499.99; www.benq.us). 
This 26-inch LCD should fit easily on 
Dad's desk and still provides quality TV 
viewing during downtime. The side-panel 
speakers work equally well for laugh 
tracks and iTunes downloads. 

Gateway FPD2185W ($599.99; www 
.gateway.com). Gateway's HD LCD in- 
cludes picture-in-picture, so you can view 
your computer screen and watch a video 
at the same time. The swivel screen might 
even make work fun. 



TV Shopping Tips 

When you're researching the perfect 
television for your dad, here are a few 
strategies to keep in mind to help make 



DVDs For Dad 

Break in your gift with movie 
night. Wherever your father's 
tastes lie, these picks will please 
even the most discerning dads. 

Action/Adventure 

"Unforgiven" (1992) 
"Saving Private Ryan" (1998) 
"The Longest Day" (1962) 
"The French Connection" (1971) 
"Collateral" (2004) 

Comedy 

"Father of the Bride" (1991) 
"M*A*S*H" (1970) 
"The Blues Brothers" (1980) 
"Office Space" (1999) 
"Matchstick Men" (2003) 

Sports 

"Hoosiers" (1986) 
"Any Given Sunday" (1999) 
"The Natural" (1984) 
"Pride of the Yankees" (1942) 
"Field of Dreams" (1989) 

Drama 

"The Godfather" (1972) 
"Forrest Gump" (1994) 
"The Aviator" (2004) 
"Twelve Angry Men" (1957) 
"Remember the Titans" (2000) 

Classics 

"To Kill a Mockingbird" (1962) 
"The Third Man" (1949) 
"The Maltese Falcon" (1941) 
"It's a Wonderful Life" (1946) 
"Rebel Without a Cause" (1965) 
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Look for deals online, 

at audio-visual specialty stores, 
and even from big-name 

department stores. 
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sure you end up with a set that'll make it 
a Father's Day gift that's hard to top. 

View a range of materials. Sure, the 
store's sports highlights and safari 
footage look great, but how about 
everything else he watches? Flip through 
some regular channels or bring your 
own DVDs for testing. 

Shop around, online and off. Don't limit 
comparisons to the big-box chains 
across the mall from each other. Look 
for deals online, at audio-visual specialty 
stores, and even from big-name depart- 
ment stores. 

Consider size and weight. If your fa- 
ther's space is limited, write off half 



the TV universe before you even 
begin. Classic CRTs and big-screen 
projection models just won't cut it 
when small size matters. And don't 
forget weight. Flat screens are lighter 
than other models — a handy feature 
when it's time to deliver your gift to 
your dad's upstairs hideaway. 

Account for what your dad watches. If 

your father swears by his trusty VCR 
and collection of videotapes, a big- 
screen digital television may actually 
make his movies look worse. Bigger 
screens just make bad resolution 
bigger. If your father watches a lot of 
movies on DVD or HDTV look for 3:2 
pulldown technology that smoothes 
out film-based material. 



Follow the screen size rules. For best 
viewing, plan to sit a distance of about 
three times the measure of the diag- 
onal screen away from the television. 
For example, the optimal viewing dis- 
tance for a 60-inch TV is around 15 
feet. Any closer, and you're better off 
with a smaller set. 

With these tips and your shopping 
strategy set, you can go forth in confi- 
dence that, this year, you really will 
make your father's day. B3 

by Gregory Anderson 



Favorite Features 



H 



ere are some of the best bells and whistles to add that extra 
"pop" to your dad's big gift. 



Built-in HD tuners process HD signals from antennae and other 
sources without a separate device. 

Front-panel inputs let Dad hook up a camcorder or game console 
without crawling behind the entertainment center. 

3:2 pulldown improves the quality of movies on HD displays. 

Picture-in-picture lets your dad watch two shows at once. 

Virtual surround creates the illusion of surround sound without 
all the speakers. 

Universal remotes cut down on coffee table clutter. 



Ail-Around Best Buys 

Here are our top picks from the shopping 
list and what makes them special. 

Pioneer PDP-4360HD 

Pioneer knows plasmas. The PDP-4360HD 
has a great picture, an understated style, 
plenty of features, and a reasonable price. 

Sharp Aquos LC-26D4U 

The Aquos line produces consistently gor- 
geous pictures. And this model's features 
pack a real punch for a small screen. 

Samsung HL-R6768W 

DLP offers the best balance between 
quality, size, and price. This model is a 
perfect example. 
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How To Get Great 
Surround Sound 

The Big Picture Includes Enveloping Audio 



Infinity Primus Series • $449.99 
• www.infinitysystems.com 




ovie buffs are increas- 
ingly opting to skip the 
annoyances of the cin- 
ema experience — cell 
phones, neighbors who 
won't stop yakking — and set up their fa- 
vorite theater at home. A widescreen 
TV is only half the equation. The other 
half is an audio system that will immerse 
the room in great sound. 

A typical home-theater audio system con- 
sists of components from three categories: 

Players. These are your stereo and multi- 
channel sources, such as a DVD player, 
VCR, and gaming console. 



Receiver. Your system's brain, this receives 
audio from the players, amplifies the 
signal, and routes it to your speakers. 

Speakers. The most common configu- 
ration is a 5.1 system: left and right 
front speakers, a center speaker (most 
of a DVD's dialogue comes from here), 
and left and right surround speakers, 
plus a subwoofer, for the deep bass. 
Most DVDs these days are encoded 
with 5.1 audio, the standard for Dolby 
Digital and DTS formats. 

The simplest way to acquire a sur- 
round system is to buy a compo- 
nent bundle, often labeled as an HTB 



(Home Theater In A Box). We espe- 
cially like Sony's HT-9950M ($799.95; 
www.sonystyle.com), which includes a 
DVD/CD jukebox player, receiver, and 
speakers. However, you may prefer to 
piece everything together with sepa- 
rately chosen components. 

Setting It All Up 

When installing a 5.1 system, some 
simple guidelines will ensure that it de- 
livers optimal performance. To achieve 
the recommended speaker heights, 
you may want to invest in some ad- 
justable speaker stands, such as Sanus 
Systems' Euro Foundations EFSat stands 
($99.99/pair; www.sanus.com) 

Front speakers. The left and right 
speakers go on each side of your TV, 
and the center channel either above or 
below it. The prime position is with 
their tweeters at ear level when you're in 
your normal listening position. The 
tweeter is nearly always located at the 
top of a speaker cabinet. If the cabinet's 
grillcloth is removable, pop it off to 
make sure, or you may even be able to 
see the tweeter through the mesh. 

Surround speakers. Locate these to the 
side and slightly to the rear of your 
listening position. For best results, 
elevate them so their tweeters are 
2 to 3 feet higher than those of the 
front speakers. 

Subwoofer. Because deep bass tones 
seem to come from everywhere, the 
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subwoofer's placement is less crucial. 
Subwoofers are big and bulky, so you 
may find it practical to tuck yours back 
and to the side or in a nearby corner. 

Wires. They're essential but unsightly. 
The front speakers' wiring shouldn't be 
a problem, because it will hide behind 
your entertainment center. But the sur- 
rounds are another matter. Try running 
their wires along your baseboard. Or if 
you're using really flat cabling, you may 
be able to sneak it under an area rug. 
Whatever your choice, measure what 
you think you'll need and then add an- 
other couple of feet. It's better to have 
extra that you can trim, rather than 
not quite enough. 

Environmental Issues 

The same audio system can sound very 
different from one room to another. 
Because soundwaves interact with the 
physical surroundings in complex ways, 
your furnishings can play a big role in 
what you hear. 

If your room is filled with hard surfaces 
such as bare walls, wood floors, and 
glass tabletops, the high frequencies will 
bounce around a lot and may sound 
overly harsh. Conversely, a room filled 
with curtains, plush carpet, and other 
fabrics will dampen the high end. And 
the more big, cushy pieces of furniture 
you have, such as overstuffed chairs or 
ottomans, the more they're going to 
soak up the bass. 

Ideally, you'll be able to balance these 
types of furnishings so your room 
sounds lively, but not shrill, with bass 
that's prominent but not too boomy. 

Take your time, experiment to discover 
what sounds best . . . and prepare to 
be surrounded. B3 

by Brian Hodge 




First, settle on how powerful a system you'll need, given your 
room's size. Even in a small, cozy room (up to 200 square feet), at 
minimum, go for a receiver that will put out 1 00 watts per 
channel, as well as speakers rated to handle that power. You may 
never crank it to the maximum, but the extra power will deliver 
cleaner, clearer audio, even at low volumes, than a weaker system. 

The bigger the room, the more power you'll need. For medium- 
sized rooms (between 200 and 300 square feet), you may need 
150 or 200 watts per channel. Large rooms (over 300 square feet) 
may take 300 to 400 watts per channel to adequately fill them. 

If you assemble your speakers as separate components, be sure to 
stick with the same manufacturer, at least for the front and sur- 
round speakers. Because speakers often have a characteristic 
sound, mixing brands can introduce odd shifts in timbre. 

Room size will also dictate speaker size, mainly for the left and 
right fronts. For small rooms, bookshelf-sized left and right fronts 
should be adequate, with larger speakers necessary for medium 
rooms. A pair of tower speakers would be best for a large room or 
if you'll frequently use the system for listening to music. A speaker 
line such as Infinity's Primus series ($449.99 for Theater Pack; 
www.infinitysystems.com) will let you choose from several sizes. 




In a typical 5.1 surround system, audio comes at you from a radius of 
180 degrees or slightly greater. 
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Measure The Room 



Measure your TV room and figure out how large 
a screen it can realistically support. You can put 
that incredible 72-inch set in your 9- x 8-foot 
family room, but watching it will be a bit like sit- 
ting in the front row of a movie theater. A de- 
cent rule of thumb is to determine how far (in 
feet) you'll be sitting from the screen, multi- 
plying that amount by 5; the result is the ab- 
solute maximum screen size, in inches, your 
room can comfortably support. For example, if 
your sofa is 1 1 feet from the screen, your screen 
should be less than 55 inches, and 42 inches 
would probably be just fine. 



Visit Several 
A/V Stores 



When it comes to TVs, seeing is knowing. No 
matter what the specs say, no matter what 
anyone tells you— salespeople, friends, or 
anyone else — only you can tell if the TV gives 
you the picture you want. By all means listen to 
the salesperson or your friend explain why a dif- 
ferent set is technically superior, but don't let 
that person make the decision for you. Walk 
away from the set you like for a few hours or 
even a few days, examine several more, and go 
back to it. If it's still the one that makes you nod 
and smile, then it's the one you want. 



Flat Panel TVs 



If you want to hang your TV on the wall, you'll 
need either a flat-panel LCD or a plasma set. 
Flat-panel LCDs give you brilliant displays but 
have fairly limited viewing angles (don't sit too 
far to the side). If you want a 60-inch set, forget 
it; these screens don't come that big (yet), and 
even at 30 inches or so, they're expensive. By 
contrast, plasma sets can be extremely large and 
are capable of even sharper detail than microdis- 
plays, but they're more expensive than either 
type of microdisplay, and they have not only a 
potential for picture burn-in, a problem if used 
(for example) for video games, but also a limited 
lifespan as they start to lose their plasma gas. 



Figure Out What You 
Need To Attach To It 



Do some thinking before committing to a TV 
that doesn't have all the input connections you 
need. If you have a DVD player, you'll probably 
want a component video connection to ensure 
the highest possible picture quality for it (or 
even a higher-quality DVI [Digital Visual 
Interface] input); the same is true if you have 
an HD cable or satellite receiver. For a VCR, 
composite video (RCA ports) is probably suffi- 
cient. Write down the equipment you want to 
connect to the TV (satellite box, cable box, 
DVD player, VCR, video game console, etc.), as 
well as what kinds of connections they need for 
best performance, and then match your TV to 
your needs. 



Microdisplays are projection TVs. You can still 
get rear-projection tube-style TVs (based on the 
old picture tube) for a good price. For better 
quality, though, consider either DLP (Digital 
Light Processing) or rear-projection LCD sets. 
DLP sets win out in tests comparing picture uni- 
formity and the ability to display true blackness, 
while LCD sets win in tests comparing picture 
detail and color saturation. DLP TVs tend to be 
slightly better in rooms with a great deal of am- 
bient light, and they tend to refresh the screen 
more quickly for smoother images in cases such 
as live sports events. LCD sets, on the other 
hand, are sharper when speed is not the issue 
(compare shows about nature or art, for ex- 
ample). Image burn-in (an image permanently 
ghosted onto the screen) is not a problem with 
either technology (although it can be with 
plasma TVs). But in all cases the test reports are 
anything but conclusive, and your eyes really 
are the best judge here. 




by Neil Randall 
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rom coast to coast, these are boom times 
for a new breed of entrepreneur: the profes- 
sional organizer. These are the people ready 
to take charge after the rest of us have 
taken a despairing look at the mess we've 
made of our homes, workspaces, and 
maybe even our daily allotment of 24 hours, 
and thrown our hands up in surrender. 



It probably comes as no surprise to hear that most of us feel as 
though we're drowning in clutter and starved for time. But un- 
less you're so far gone that you need to call in a pro, getting 
back on track is mainly a matter of willpower, brainstorming, 
and maybe a few well-chosen electronic allies. 

Wait a minute . . . haven't gadgets become part of the 
problem? There was a time when the wonder-widgets of the 
future were supposed to streamline our lives, with everything 
at our fingertips at the push of a button. The reality is often 
more like a pileup of poorly understood functions, snarled 
cables, half-read manuals, and too many remote controls. 

Then again, a device's potential starts with you making sure 
you shop for the best tools to help you get a handle on your 
messy but not necessarily sticky situation. 



At Your Workstation 

If you're primed for a workspace makeover, look for prod- 
ucts that consolidate functions. Unless you're doing high- 
end work that demands a specialized machine, you'll likely 
be served just as well by a printer/scanner/copier all-in-one, 
such as Epson's Stylus CX7800 ($179.99; www.epson.com), 
rather than separate units. 

When it's time for a new computer, consider one with a 
built-in memory card reader to eliminate an external device 
and cable. 

And what about inside your computer? Even though it sits in a 
workstation worthy of a black belt in feng shui, its hard drive 
might still be a nightmare of disorganization. Worse, no matter 
how capacious a drive may be, it can fill up too fast. You can 
reduce hard-drive clutter by writing files you don't want to 
throw away, but don't need to access often, to recordable CDs 
or DVDs, then deleting them from your drive. 

If you have a stockpile of space-hungry media files, external 
USB or FireWire drives might be the solution for dormant 
storage or active duty. For instance, some people devote a sep- 
arate drive to their AAP3 collection or home movies. 
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Paired with backup software, an ex- 
ternal drive can thwart disaster in case 
something fails in your main machine. 
You think you're disorganized now? Just 
try recovering from the loss of your last 
year's worth of data. Iomega (www 
.iomega.com) has a wide range of stor- 
age options, and many, such as the 
250GB USB/FireWire Black Series Hard 
Drive ($199.95), come with a simple but 
effective backup program. 

Get The Picture 

With digital cameras still proliferating 
like mad, there's a good chance you're 
one of the millions bitten by the photo- 
graphic bug. 

A camera and printer dock is a self- 
contained system that, in addition to 
keeping your camera charged for action, 
eliminates the need for a computer inter- 
mediary and will deliver store-quality 
prints whenever you want them. Kodak 
integrates these technologies well, as 
with the EasyShare Printer Dock Plus 
Series 3 ($179.95, camera not included; 
www.kodak.com), which is compatible 
with dozens of Kodak digicams. You 
might also look into the Kodak EasyShare 
Digital Photo Solution — the EasyShare 
C360 and the Printer Dock Plus Series 3 
($349.95 for both camera and printer 



On The Move 

Increasingly, people in the work- 
force — or with hectic personal sched- 
ules — find it essential to carry their 
entire world with them. They want to 
be able to put their finger on informa- 
tion when they need it, and if they 
don't have it, to be able to get it fast. 

That's where PDAs and smart- 
phones come in. The distinctions 
can blur, but a PDA is generally 
more data-centric, a tool for orga- 
nizing professional and personal con- 
tacts, memos, task lists, and more. 



dock), the C340 with the 
Printer Dock Plus Series 3 
($279.95), and the C300 and 
the Printer Dock Plus Series 3 
($179.95), which is the same 
price as the printer dock alone. 

However, some photographers 
compile albums' worth of pic- 
tures that never hit photo 
paper at all. The Epson P-2000 
($499.99; www.epson.com) is 
one of the finest digital photo 
viewers we've seen, with a 
beautifully sharp 3.8-inch 
screen and enough storage ca- 
pacity (40GB) for you to carry 
thousands of snapshots in 
your pocket. 

In The 

Entertainment 

Center 

Consolidation can untangle a few cables 
(and retire a remote or two) in your 
home theater, as well. This can be espe- 
cially helpful if you're pinched for shelf 
space. Many of the newer DVD/VCR 
combination players, such as the To- 
shiba D-VR3 ($399.99; www.tacp.tosh iba 
.com), which plays back and records 
DVDs and VHS tapes, or the Sony 
DVD/VCR Progressive Scan Combo 



A smartphone is a hybrid of a PDA 
and mobile phone. 

For example, the Palm Treo 700w 
Smartphone ($399; www.palm.com) 
combines practically everything you 
could need regardless of your location: 
phone, email, text messaging, high- 
speed Internet, PDA and personal or- 
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ganizer, camera. 



and 



even music 



and 



video playback. 

When you're on the go, a handheld 
device this full-featured means your 
office is anywhere you are. • 



Player SLV-D560P ($149.95; www.sony 
style.com), are slimmer than they were 
just two or three years ago. 

Home-theater components with com- 
puter-type hardware can also keep things 
streamlined. A VCR with a built-in DVD 
burner will let you archive bulky old 
videotapes onto discs, which aren't nearly 
as space-hungry. The built-in hard drive 
of a TiVo box ($219.99 and up, excluding 
monthly subscription costs; www.tivo 
.com) or another digital video recorder 
will keep you from shuffling through 
tapes to find what you recorded recently. 
Panasonic's DMR-EH50S ($399.95; www 
.panasonic.com) combines a 100GB hard 
drive and DVD burner with on-screen TV 
Guide programming. 

The Cleanup 

In the next few articles, we'll be ex- 
panding on each of these areas. So read 
on and get yourself together. You have 
nothing to lose but disorder. 03 

by Brian Hodge 
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@leanor Roosevelt once said of her many ac- 
complishments, "I just did what I had to do 
as things came along." While, admittedly, 
most of us have not been asked to help our 
spouses run the country — or better yet, to 
run it ourselves — in our hectic modern lives 
things do "come along" at a dizzying pace. 
And although Mrs. Roosevelt had a few 
advantages we can't claim to have — full 
household and secretarial staffs, for instance — new technolo- 
gies have provided us with ways to organize and prioritize 
that, for some things, have social secretaries and a typing pool 
beat. In our constant quest for order, efficiency, and simplicity, 
smartphones and PDAs (literally) put the power to organize 
our lives back in our hands. 

You've Come A Long Way, Baby 

The term "Personal Digital Assistant" was coined when Apple 
introduced its first Newton in 1993. That same year, BellSouth 
began selling the first smartphone, the Simon (designed by 
IBM). In addition to being a mobile phone, the Simon con- 
tained a calendar, address book, world clock, calculator, note 
pad, email client, pager, and games. It also included a stylus, 
which allowed users to create faxes and memos by writing 



directly on its screen. It retailed for $899 and was available in 
only 15 American cities. 

Since then, the Newton and the Simon have come and gone, 
Palm has revolutionized the PDA market, and smartphones, a 
worldwide phenomenon, are getting so smart that they are be- 
coming virtually indistinguishable from their PDA cousins. 
Judging by sales figures cited in a February 2006 Gartner re- 
port — 14.9 million PDAs were shipped worldwide in 2005, a 
19% increase from 2004 — the future is bright for these devices 
and their users. 

Among the best new developments are EDGE (Enhanced Data 
for GSM Evolution), built-in Wi-Fi, and the proliferation of 
Bluetooth. EDGE is a faster version of GSM (Global System for 
Mobile Communication), the most popular standard for mobile 
phone service worldwide. Under ideal conditions, EDGE allows 
data transfer rates of 384Kbps (kilobits per second), which 
means users can download email messages and broadband con- 
tent, such as video, to their handsets much more quickly than in 
the past. Bluetooth is a short-range radio frequency that allows 
devices — such as mobile phones, PDAs, digital cameras, and 
headsets — to wirelessly communicate with one another. This is 
different from Wi-Fi (officially known as IEEE 802.1 1x), which al- 
lows users to wirelessly connect to the Internet. 
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According to the same February 2006 
Gartner report, RIM (Research In 
Motion), Palm, and HP continue to 
dominate the PDA market, collectively 
shipping just over half of all PDAs sold 
last year, but Nokia and T-Mobile are 
gaining. In 2004 and 2005, Nokia in- 
creased its worldwide market share by a 
whopping 304%. And T-Mobile did even 
better, rising 324%. For consumers, this 
is great news. With five strong players in 
the race, and the littler guys rapidly 
gaining on the heavy-hitters, competi- 
tion should drive down prices and 
speed up innovation. 

Playing The Field 

The result of all that growth is a prolif- 
eration of devices that make the 
Newton, the Simon, and even some de- 
vices developed just over a year ago, 
look like quaint relics from the early 
days of computing. 

BlackBerry devices, from the Canadian 
manufacturer, RIM (www.rim.com), 
have a reputation for being durable and 
tend to be popular among women, in 
part because of their association with 
high-profile celebrity users including 
Naomi Campbell and Mariah Carey. We 
especially like the new BlackBerry 8700c 
($349.99; www.cingular.com) and the 
BlackBerry 7130e ($299.99; www.verizon 
wireless.com). 

Among smartphones, the Nokia N- 
series (www.nokiausa.com) offers an 
impressive array of features. Four 
phones in the series have been re- 
leased, the N91, N90, N80, and N70, 
each with its own area of "expertise," 
ranging from photography to music, 
but only one is currently available 
to American consumers. The N90 
($399.99) emphasizes video features in- 
cluding movie-making and video 
calling. Later this year, look for the N80 
($TBA), which specializes in portable, 
digital photography and includes a 
3MP camera, built-in flash with red-eye 



Palm Treo 700w 
$399 • www.palm.com/us 




Playing Favorites 

These three portable devices im- 
pressed us with their design, func- 
tionality, and price points: 

Nokia N90 ($399.99; www.nokia 
usa.com) — It offers everything we've 
come to expect in a smartphone — 
voice, email, Bluetooth, USB con- 
nectivity, EDGE, and a good (2MP) 
camera — plus MPEG-4 video- 
capture, separate lens and display 
swivels, built-in flash, and a decent 
MP3 player. 

BlackBerry 8700c ($349.99; 
www.cingular.com) — The quad-band 



8700c is the newest BlackBerry avail- 
able nationwide. This hip handheld 
features a full QWERTY keyboard, a 
bright display, a slender design, a 
312MHz processor, and 16MB of 
RAM plus 64MB flash memory. 

T-Mobile SDA ($299.99; www 
.t-mobile.com) — This Windows 
Mobile 5 smartphone is equipped 
with a 1.3MP camera, Bluetooth, 
EDGE, and Wi-Fi. Its battery can 
run for up to eight days in standby 
mode, and it's known for its high 
call quality. • 
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reduction, and 10 shooting modes in- 
cluding Candlelight and Sports. 

Palm (www.palm.com/us), perhaps the 
most recognizable name in the PDA 
market, introduced its brand-defining 
Palm Pilot in 1996. The company, which 
was forced to drop "Pilot" from its flag- 
ship product name after a trademark in- 
fringement lawsuit in 1998, has since 
shortened its handheld brand to Palm 
and added a line of smartphones 
dubbed Treo. 

Palm devices have historically run on 
the PalmOS, but the impressive new 
Treo 700w ($399) runs the Windows 



What To Look For 

Buying a new smartphone or PDA 
is a big decision. It's usually a sig- 
nificant financial investment, and it's 
a device that you'll soon grow to de- 
pend on, which means you will 
quickly realize that you love it — or 
hate it. To help ensure that you make 
the right choice, consider these things 
as you shop around: 

Your smartphone/PDA should offer 
EDGE, which makes faster data 
transfer possible, and Bluetooth, 
which lets you use a wireless headset 
and other very handy accessories. If 
you buy a device without these things, 
which are quickly becoming the stan- 
dard, you'll be likely to regret it. 

Look for a Wi-Fi-enabled device, 
which lets you take advantage of free 
hotspots, as well as your home and/or 
work wireless networks. 

If taking and sharing pictures is im- 
portant to you, consider the quality of 
the camera, and look for MMS 
(MultiMedia Message Service) and 
PictBridge support. 

Evaluating the keypad/keyboard is 
essential. For smartphones, it should 
be possible (even comfortable) for 
you to use one-handed. If you plan 



Mobile platform. For those 
loyal to the Palm OS, never 
fear: The Treo 650 ($299) is 
similarly-equipped and even 
more compactly designed. 

For T-Mobile users, who 
represent about 5.5% of the 
market, the T-Mobile SDA 
($299.99; www.t-mobile.com) 
caught our eye. This quad-band 
GSM smartphone running Win- 
dows Mobile 5 is well-stocked 
with Wi-Fi, Bluetooth, EDGE, an 
organizer with PC synchroniza- 
tion, and 4.5 hours of talk time on 
a fully charged battery. 
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to do a lot of emailing, consider 
a handset/handheld with a full 
QWERTY keyboard. 

Make sure your carrier offers an 
affordable calling plan that can ac- 
commodate EDGE, extra data usage, 
and possibly Wi-Fi. If you don't see 
a plan you like, consider switching 
to a different carrier before you buy 
your device. 

You're likely to take this device with 
you everywhere you go, so comfort 
and portability are essential. The rule 
of thumb: Try before you buy. Unlike 
a new pair of jeans, you can't shrink 
your new handheld to fit you better. 

If you want a full keyboard, but not 
a bulky handset, try one with a hidden 
keyboard, such as the new Cingular 
8125 PocketPC smartphone 
($349.99; www.cingular.com). 

If you've never used a PDA be- 
fore, experiment with different oper- 
ating systems to see which is easiest 
for you to use. 

Last, but not least, be sure your 
new mobile device has a sharp, vibrant 
display that is large enough to view 
easily both indoors and out. • 



Coming Down The Pike 

As we look ahead toward the future of 
smartphones and PDAs, we can expect 
to see more memory, faster proces- 
sors, better cameras, higher-quality dis- 
plays, built-in Wi-Fi (or the next wave, 
WiMAX), faster broadband transfer 
rates, more 3G applications, and more 
innovative designs. Samsung (www.sam 
sung.com), for instance, unveiled a 
smartphone this spring, the SGH-i310 
($TBA), that includes an 8MB em- 
bedded hard drive. 

In 1936 Mrs. Roosevelt wrote in her "My 
Day" column, "A little simplification 
would be the first step toward rational 
living, I think." It's hard to know if this 
famous First Lady would think that 
carrying around a shiny little 4-ounce 
gadget that requires you to type on a 
miniature keyboard, encourages you to 
talk openly in public about everything 
from business strategies to romantic 
concerns, and occasionally insists that 
you poke it with a little, plastic stick 
could be considered "rational living." But 
for those of us with 21st century sched- 
ules to keep, having everything we need 
to communicate at our fingertips goes a 
long way toward simplifying our lives. B3 

by Naomi Graychase 
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Hlanning and organizing a home office begins 
with your computing needs. What kind of 
PC or notebook should you buy? How big 
of a hard drive do you need? Which pro- 
grams should you run? Buying your PC, 
however, is just one of many things to do 
when creating a home office. Once you se- 
lect a place in your home for the office, 
whether it's a whole room or just a corner 
in a multipurpose room, you need to select furniture, storage, 
and accessories. 

If you carefully consider these and other needs, you can create 
a practical, inviting office space you'll enjoy working in. 

Fun Assembly Required 

The words "some assembly required" may send shivers down 
your spine. It's one thing to assemble a child's toy; it's quite an- 
other to put together furniture that comes with confusing in- 
structions, flimsy hardware, and an incomplete set of screws. 

One company, though, makes assembly-required furniture 
that's uniquely appealing and a snap to put together. Legare 
Furniture (www.legarefurniture.com) manufactures shelves, 



computer desks and extensions, media stands, bookcases, and 
letter file carts that require no tools. The pieces lock together, 
so not only can you assemble a desk in just a few minutes, you 
can take it apart or rearrange parts of it just as easily — some- 
thing you can't do with other assembly-required furniture. 

Legare Furniture pieces are made of birch and come in either a 
natural or gorgeous espresso finish. Pieces in the espresso line 
cost more than the natural ones. Start with a straight ($299 and 
up) or corner ($489 and up) desk and then add a desk peninsula 
($249 and up), media stand ($319 and up), or book case ($249 
and up). Letter-size ($69 and up) and legal-size ($79) file carts 
come with four removable casters, so you can stack the carts by 
removing the casters. Leave them on the bottom cart to roll the 
stacked unit. Legare Furniture works especially well in small office 
areas. This line has enough pieces to fill an entire office, and you 
can choose from several sizes for each item — the media stand 
comes in four sizes, for instance — to accommodate your space. 

The Minimalist Look 

The clean lines and less formal look of the Minima collection 
from Workspaces (www.workspaces.com) make this furniture 
ideal for anyone whose space needs are minimal: a desk for the 
computer and perhaps a pedestal or lateral file cabinet. 
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Minima furniture is available in cordovan 
walnut, pearwood, and maple laminate 
finish. The key piece is the Minima corner 
desk ($679), which comes with either 
black or silver legs. You can add shelves 
($120) on either the right or left side and 
above or below the desk. Install a shelf 
below the desk for an ideal spot for a 
printer or scanner, for instance. 

Other items in the collection include a 
peninsula table ($349), return table 
($195), lateral file cabinet ($1,044), and 
pedestal file cabinet ($538). The cabi- 
nets are available in black or silver with 
wood trim. Plus, you can buy wood tops 
for the cabinets ($80 and up) that 
match the laminate finish on your desk. 

Workspaces also sells the Interactive col- 
lection, a line of higher-end, customizable 
office furniture ideal for professionals 
who work from their homes. Pieces come 
in four finishes: walnut, pearwood, and 
maple laminate and the higher-priced 
cherry veneer. The wing-top desk ($1,119 
and up) is equipped with two shelves and 
a keyboard tray. Like the Minima collec- 
tion, you can complement the desk with 
many other pieces, such as the peninsula 
extender table ($135) or an arc confer- 
ence table ($315 and up), a good addition 
if you need to consult with co-workers or 
customers in your home office. 

One final piece of the office furniture 
puzzle is a chair with lumbar support. 
The Highly Adjustable Celle Chair 
by Herman Miller ($629; www. office 
designs.com) is an attractive and com- 
fortable choice. Select from six color op- 
tions and, for an additional charge ($40), 
get two sets of casters, one for standard 
carpet and one for hardwood floors. 

Kent Matthes from All Makes Office 
Equipment in Omaha, Neb., highly 
recommends the Allsteel #19 ($900; 
www.allsteeloffice.com). This chair, 
made from 100% recycled aluminum, 
has a lifetime guarantee and comes in 
your choice of 13 upholstery colors. 




"You'll never buy another chair," 
Matthes says. 

Small Storage Needs 

Office furniture meets your larger stor- 
age needs, but to keep your office orga- 
nized, you need quality storage pieces 
for smaller items, too. For these pieces, 
try shopping at specialty stores online. 

San Francisco-based Stacks and Stacks 
(www.stacksandstacks.com) sells afford- 
able organizers. We like the CD Organizer 
($45.99), a cherry-finish, hardwood unit 



Tame Your Cords 

Nothing is more unsightly or an- 
noying than the tangle of cords 
that power your PC, printer, radio, 
fax machine, and other electronic de- 
vices in your home office, particularly 
those slithering down behind the desk 
onto your feet. 

To tame those unruly cords, buy a 
cord manager that will organize and at 
least partially disguise them. The 
Cable Tunnel Organizer ($9.95; 
www.cableorganizer.com) hides 14 



that fits on a desktop, cabinet top, or 
shelf. It holds 24 CDs and features a 
sliding door to hide the contents. A slide- 
out drawer at the bottom holds small 
items, such as earbuds or cabinet keys. 

The less-formal 38 CD Rack ($19.99) is an 
18-inch wide unit that you can stack on 
other racks of the same design to expand 
your storage space. A few of these 
walnut-finish racks could hold all favorite 
music CDs, plus your photo CDs, as well. 

If you have room for a media storage cab- 
inet, the Southern Enterprises Mission 



cables. Open the cover, slide the cords 
into their own slots, close the cover, 
and mount the organizer onto the 
wall or back of the desk with the in- 
cluded adhesive strips or screws. 

If you can't route the cables behind 
your desk, the Cable-Safe Complete 
Cable Manager ($34.50; cableorgan 
izer.com) lets you attach them be- 
neath your desk. It also stores power 
strips, so you can plug in more devices 
as needed. • 
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Media Storage Cabinet ($187.50) from 
Racks and Stands (www.racksandstands 
.com) is a good choice. This oak cabinet 
with inlaid glass doors can store more 
than 300 CDs or up to 166 DVDs. Or to 
save floor space, look for a wall-mounted 
media storage unit, such as the Prepac 
Double Floating Wall Storage ($129). It 
holds 349 CDs or 142 DVDs and comes in 
all black or a black and cherry wood 
finish. You also can purchase it in single- 
($105) or triple-width ($269.95) sizes. 

If music storage and high-quality play- 
back is a must, take a look at the amazing, 
but expensive, MusicGiant SoundVault 
($9,500; www.allwired .com). This Win- 
dows XP Media Center-based server lets 
you download music files in the WMA 
lossless format ($1.29 each; www.music 
giants.com) and convert your CDs into 
that same digital format. The quality is 
considerably better than that of com- 
pressed audio files, such as MP3s. The 
SoundVault supports Wi-Fi and Ethernet 
connections, has 380GB of storage, and 



comes with a wireless key- 
board and mouse. 

Besides the obvious (a desk- 
top PC or notebook), don't 
forget other essentials that'll 
enhance your work space. 
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If space is a premium, consider a 
multifunction device for all of 
your peripheral needs. The 
Canon imageCLASS MF3240 
($199; www.canonusa.com) func- 
tions as a laser printer, fax, color 
scanner, and copier. The device 
bundles scanning software and a 
USB 2.0 Hi-Speed cable, too. (See the 
"The Lowdown On USB Cables" 
sidebar for more on keeping track of your 
devices' cables.) 

For extra data storage, invest in an ex- 
ternal hard drive from Seagate (www.sea 
gate.com). The portable 3.5-inch Push 
Button Backup External Hard Drive is 
available with USB 2.0 or USB/FireWire 
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connectivity. The USB 2.0 models come in 
250GB ($199) up to 500GB capacities, 
and the USB/FireWire models run from 
200GB ($189) of storage space up to 
500GB. With one of these drives, you can 
expand your PC's storage capabilities and 
have a safe place to hold photos, Word 
files, spreadsheets, PDF documents, video 
clips, and other files critical for your work. 



The Lowdown On USB Cables 



USB cables make it a snap to use de- 
vices such as digicams and external 
hard drives with PCs and notebooks. 
You may notice a growing collection of 
USB cords and wonder if it's possible to 
use one cord for all the devices. 

There are several types of USB ca- 
bles that can work with older USB 1 . 1 
ports. One widely used USB cord has a 
USB-A connector at one end (that's 
the end that plugs into your PC) and a 
USB-B connector at the other. Smaller 
devices such as digital cameras, how- 
ever, use a USB A to Mini-B cable. 
Then there's the USB A to 4-Pin Mini 
B cable. 

So whether you can use USB cables 
from one product with another device 
depends on which type of connecting 
end plugs into the device. HP print- 
ers, for instance, require a USB A to B 



cable, according to company spokes- 
person Shari Liv. If you lose or mis- 
place the printer's cable, you can buy 
that cord — such as the Dynex 6-foot, 
5-inch 2.0 USB A to B connector — 
at stores such as Best Buy ($31.99; 
www.bestbuy.com) . 

Not surprisingly, products manu- 
factured by a single company often use 
interchangeable cables. Liv says the 
USB cables that came with HP digital 
cameras work with all HP models. 

To keep track of the cables you 
have, label them with Avery print or 
write file folder labels ($1.55 for 105 
labels; www.avery.com). You'll find 
the rectangle labels in an assortment 
of colors, with enough room to jot 
down the name of the product for 
which you need the USB cable. • 



Another practical addition is a radial 
arm for flat-panel monitors, so you can 
position your computer screen in mul- 
tiple ways. Workspaces sells a flat-panel 
radial arm ($225) in silver or black that 
has a 2-foot horizontal range and 16- 
inch vertical range, with 360-degree 
swivel. It can hold monitors from 10 to 
22 pounds. Best yet, the arm has a cable 
management system, so you can keep 
the monitor's cord out of sight. (See the 
"Tame Your Cords" sidebar for more in- 
formation on organizing cords, cables, 
and wires.) 

Personalize It 

As you piece together a well-planned 
home office, remember to include per- 
sonal touches. Framed art and photos, 
mementos, music, scents, and more will 
transform your functional work space 
into a personal sanctuary. B3 

by Rachel Derowitsch 
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Cableyoyo 
$14.50 (for three) • www.cableyoyo.com 




etting organized always seems like 
such a daunting task; it's no won- 
der we put it off as the messes in 
our home mount. It doesn't have 
to be that way, though. Using the 
CE products you already have, 
such as a computer and Web con- 
nection, a PDA, an MP3 player, a 
scanner, and a digital camera or 

camcorder, you can take a few easy steps to get your house 

and homelife in order. 

In The Home Office 

Do you still write checks each month and send them off to your 
utility company in an envelope with a stamp? If so, you may 
want to consider online bill-paying, which is now often offered 
by even the smallest banks, often for free. Using online bill- 
paying eliminates a few steps in your routine: You won't have to 
make a special trip to the Post Office for stamps or remember 
to drop the envelopes in the mail. Online bill paying also helps 
streamline your financial recordkeeping. Many banks, for ex- 
ample, let you download account information into personal fi- 
nance programs such as Microsoft Money ($29.95 [standard] to 
$79.95 [premium]; www.microsoft.com/money) and Quicken 



($29.99 [basic] to $79.99 [premier]; quicken.intuit.com), mean- 
ing you can shred those ATM receipts that much sooner. 

Speaking of shredding, if you have a scanner, use it to scan im- 
portant documents such as your monthly bank statement or 
401 (k) report into a financial file you set up on your PC; you 
can then shred the original, freeing up space in your filing cab- 
inet and ridding your desk of clutter. And if you haven't picked 
up a scanner yet, you may want to consider buying an all-in- 
one model such as the HP OfficeJet 4215 ($99; www.hp.com) 
which combines the functions of a printer, fax machine, copier, 
and scanner in one unit. 

You can also use your scanner to make copies of important 
documents, such as the title for your car, your passport, and 
your family members' birth certificates. In this case, don't shred 
the originals, but consider burning the records to a CD and 
storing them outside your house, either in a bank safe-deposit 
box or at a trusted friend's house. That way, should a flood or 
fire destroy the originals, you can print copies from the CD. 

Finally, take an organizational step of which any financial ad- 
visor would approve: Use your digital camera or camcorder to 
take an in-depth tour of your house. Zoom in on electronics 
equipment and make sure you can easily read the serial 
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numbers; these records will be crucial 
should you need to provide an inven- 
tory of your belongings for insurance 
purposes following a disaster. Again, it's 
important to keep copies of your pic- 
tures or video outside of your house. 
And remember, if you make a signifi- 
cant purchase, you'll need to update 
your inventory. 

In The Kitchen 

Although most cooking is irreversibly 
low-tech — apply heat to a meat or veg- 
etable and then wait for a while — there 
are numerous ways to use CE to keep 
your kitchen organized and efficient. 
Dinner usually starts with a trip to the 
grocery store; use your PDA to write 
your shopping list. Applications such as 
SplashShopper ($29.95; www. splash 
data.com/splashshopper), a program for 
the Palm OS that is included free on 
many PDAs and smartphones, lets you 
make a customized list you can update 
each week. (You can also input the price 
of each item, and SplashShopper will 
keep a running total of your cart's con- 
tents, which is handy for those of us on 
a budget.) 

Your PDA can also be useful at the 
wine shop; use the memo function to 
create a list of the wines you like or 
buy one of the many handheld soft- 
ware applications that were created 
for this purpose. Alternately, you may 
be able to ditch the PDA entirely; the 
60GB iPod ($399; www.ipod.com), for 
example, has calendar, contacts, and 
notes functions that are easily syn- 
chronized with standard Windows and 
Mac applications. 

Once you're home again, consider 
moving a computer (a notebook may 
work best) into the kitchen to access 
recipes. Sites such as Epicurious.com 
and AIIRecipes.com are great for help- 
ing figure out what you can make with 
the random assortment of food in the 
fridge. Even better are Web sites and 



Favorite CE Products That 
Keep Us Organized 



iLoad ($249; www.iload.com). This 
new device promises to cut a step out 
of the process of uploading music or 
video to your iPod by eliminating the 
need for a computer. Just stick your 
CD in the iLoad and connect it to the 
iPod; eight minutes later, you're done, 
and your computer's hard drive is 
none the wiser. 

PlusDeck 2 PC Cassette Deck 

($139.99 to $169.89; www.plusdeck 
.com). If you're anything like us, you 
have a pile of mixed tapes and other 
audio cassettes you can't bear to throw 
away but haven't listened to in years. 
The PlusDeck is an internal drive that 
converts those cassettes to MP3s, suit- 
able for listening to on your PC (at 
press time, there's no Mac version avail- 
able) or your MP3 player of choice. 

Taming The Paper Tiger ($99.95; 
www.thepapertiger.com). This pop- 
ular software package provides a 
system for dealing with both paper 



and electronic clutter. Based on the 
theories of longtime productivity ex- 
pert Barbara Hemphill, it has won 
rave reviews from users. 

Backpack (free to $l4/month; 
www.backpackit.com). If you need to 
organize a family reunion, plan a 
home-improvement project, or keep 
track of the vital stats on houses 
you're considering buying, this nifty 
application lets you do all that online. 
With the paid version, you can upload 
files, and with the free version, you 
can password-protect a Web page to 
share reminders and ideas with 
whomever you choose. 

Cableyoyo ($4.95 or $14.50 for three; 
www.cableyoyo.com). With the top of 
your desk now free from clutter, you 
may want to think about organizing 
that rat's nests of wires in the back. 
The Cableyoyo is a cleanly designed 
unit that stores up to 6 feet of cable in 
a small space. • 
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applications that help organize the 
bulging folder of recipes you've clipped 
from magazines or photocopied from 
friends. There are a few ways to go 
about this. A quick and easy method is 
to scan the recipes to files on your com- 
puter, making sure the title you choose 
for each image contains enough key- 
words (for example: pasta, eggplant, 
vegetarian, entree) for you to find it 
easily in a later search. 



More time-consuming on the front 
end, but potentially much more useful 
in the long run, are applications such 
as Living Cookbook ($29.95, www.liv 
ingcookbook.com), which let you 
enter all of your favorite recipes in a 
searchable database; some even in- 
clude a grocery list function, so you can 
compile lists and more easily shop for 
ingredients based on the recipes you 
select. You can also take a picture of 



the dish with your digital camera and 
upload it to the recipe file, so you'll 
have a visual reminder next time you 
want ot make it. In addition, dieters 
can use Weight Watchers' On-the-Go 
software (free to $16.95 a month; www 
.weightwatchers.com/pda) or similar 
programs to track points and weight 
loss on their PDAs, making it a bit 
easier to stick to that diet when you're 
eating out. 



Stay Organized 

Now that you're organized, how do 
you stay that way? Here are five 
tips on using your plethora of CE de- 
vices to keep up those good habits. 

Use the reminder function in your 
calendar software. Set it to give you 
advance notice of birthdays and other 
gift-giving occasions, as well as dififi- 
cult-to-reschedule events such as den- 
tists' appointments and meetings with 
your financial advisor. 

Set aside a half an hour once a week 
to scan bills and shred original state- 
ments and receipts. If you let the bills 
pile up for too long, you'll end up 
right back where you started. 



Take advantage of the to-do list func- 
tion in your computer, PDA, or MP3 
player. Most of them let you designate 
the priority of each task you enter, which 
helps you navigate your day more 
smoothly. (And, yes, it's perfectly accept- 
able to add something to the to-do list 
that you've already done, just so you can 
go ahead and check it off.) 

Be flexible — if one of the organi- 
zation tips we offered isn't working 
for you, stop using it and try some- 
thing else. In most of the categories 
we've discussed, there are plenty of 
software options, so try another pro- 
gram that might work better. And 



keep your eye out for free demos that 
let you give a new product a test run 
before plunking down your hard- 
earned cash. 

And, it may be heresy, but we'll say 
it anyway: Consider consolidating your 
devices. Do you really need a phone 
that plays music and has an address 
book and photo gallery and an MP3 
player with an address book and a 
photo gallery and a PDA with an ad- 
dress book and a photo gallery and the 
ability to store music? One fewer de- 
vice means one less thing to store in 
your newly organized home. • 



Favorite Organizational Web Sites 



Need a few more tips on getting or- 
ganized? The Web sites below 
offer a variety of helpful tips and bits 
of information to help you become 
more efficient at work and at home. 

Bankrate (www.bankrate.com/brm 
/news/mtg/20000518h.asp) provides a 
handy guide to how long you should 
keep various financial records. 

Elf (www.libraryelf.com) provides a 
free service that can save you lots of 
time and overdue fees: It sends email 
reminders about overdue library books, 
as long as your library is one of the 
hundreds participating in the system. 



Email Overloaded (itzy.word 
press.com), as you might guess, deals 
with minimizing the affect of the email 
glut on your life. Though the blog is 
geared toward managing your work 
email, it contains plenty of ideas that 
apply to personal email, too. 

Lifehacker (www.lifehacker.com) 
bills itself as the "productivity and soft- 
ware guide," but it's a lot more inter- 
esting than that. The site compiles tips 
on topics ranging from organizing a 
messy desk to creating simple online 
databases you can use to manage many 
different aspects of your life. 



Life Organizers (www.lifeorganizers 
.com) contains tips on organizing 
everything from your home to your 
time to the big move. 

Online Organizing (www.onlineor 
ganizing.com), a Web site run by pro- 
fessional organizers, offers everything 
from an organizational Tip Of The 
Day to organizing guides and products 
for sale. 

Organized Home (www. organized 
home.com) has a plethora of resources 
for decluttering and getting your 
household running smoothly. • 
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On Gift-Giving Occasions 

When you're searching for the perfect 
gift, your PDA or MP3 player can help 
keep you efficient and organized, as long 
as you're willing to invest the time up 
front. For example, the memo or notes 
function is perfect for storing gift ideas 
for family and friends. Use it to file the 
size and color preferences of those for 
whom you buy frequently. And early 
birds who start their holiday shopping in 
January can keep track of what they buy 
throughout the year with programs for 
PDAs and PCs such as Gift-Box ($14.99 
to $24.99; www.wakefieldsoft.com/gift 




box), which cross-refer- 
ences gift preferences with 
important dates such as an- 
niversaries and birthdays. 

As for what to buy on those 
occasions, why not spread 
the well-organized karma? 
Consider buying the film buff 
on your list a DVD storage 
system such as the Iron Folding 
DVD/VHS Rack ($129; www 
.containerstore.com), along with 
database software for her PDA 
such as Movie Collector ($39.95; 
www .collectorz.com). Anyone on 
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your list have to sort through various 
memory cards for her numerous de- 
vices? Give her the Digital Foci Memory 
Card Travel Case ($19.99; www.digital 
foci.com). Does a family member have a 
green thumb? Buy him one of the many 
gardening programs out there, such as 

As for what to buy 
on those occasions, 

why not spread 

the well-organized 

karma? 

Garden Organizer Deluxe ($65; www 
.primasoft.com) or Growlt Gold ($168; 
www.growitgold.com), along with a dig- 
ital camera such as the Kodak EasyShare 
V570 ($399.95; www.kodak.com) to 
capture not only close ups of the sea- 
son's best blooms, but also, with the 
click of a button, a panorama shot of 
the entire backyard. 

In short order, your family and friends 
will be just as well organized as you 
are — and they'll have fun getting to that 
point, too. \H 

BY MlCHAELA CAVALLARO 
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et's face it: Organizing your home isn't easy 
under the best of circumstances. Add an 
array of CE devices and the odds of staying 
organized decreases exponentially. With 
multiple chargers, cords, and other compo- 
nents needed to operate CE devices, it 
seems that those gadgets that are supposed 
to (and, often, do) make our lives easier ac- 
tually wreak their own havoc on our homes. 



Fortunately, there are tons of accessories on the market that 
can help us tame the wild CE beast whether we're using our 
devices on the road or at home. We've looked at accessories 
ranging from stylish and functional laptop bags and re- 
tractable earbuds for your MP3 player to tiny USB flash drives 
and beyond — cool products that won't necessarily make you 
as flawlessly organized as Martha Stewart but may help you 
bring a sense of order to your CE life. 

Laptop Delights 

Traveling can be stressful in and of itself, so the last thing you 
want to think about is keeping your laptop safe but accessible 
(who wants to spend time trying to extricate your laptop 
when you're next in line at airport security, right?). And if 



you're toting your laptop, chances are you're carrying a mouse, 
power cord/charger, USB and Ethernet cables, and other as- 
sorted necessities, so you'll need extra storage space in your 
laptop bag. 

There's no shortage of laptop bags on the market, but some 
are much more appealing than others. If you prefer a handbag 
or tote, check out two of Mobile Edge's laptop bags: the 
London and the Geneva. The London ($119.99; www. mo 
bileedge.com) is available in black patent leather with nylon 
trim or black microfiber, while the slightly smaller Geneva 
($99.99) comes in black or Jacquard. Both have removable 
pouches that are perfect for storing cosmetics or accessories, 
as well as an assortment of well-organized pockets for storage. 
The London is big enough to use for overnight or weekend 
trips — with or without a laptop; just pack light. 

We also love Mobile Edge's Paris computer backpack 
($99.99). Available in black or black/beige, the Paris features a 
well-organized interior for storing your computer accessories; 
it also has a removable pouch and a small water bottle 
pocket that can be tucked out of sight when not in use. 
Unlike most backpacks, the Paris has a nice flat profile, so it 
doesn't bulge at the bottom, and its straps are padded and 
ventilated, so it's incredibly comfortable to wear. 
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Casauri's Portfolio Valise ($98; www 
.casauri.com), which comes in a variety 
of colors or a very cool sunstripes pat- 
tern (with an orange interior), has an 
optional shoulder strap if you'd prefer 
to forego the handle. Unzip the case, 
open the lid, and adjust two straps; 
you now have a portable desk, and you 
don't have to remove the laptop to 
use it. 

Even if you have plenty of space in your 
laptop bag for cords and other devices, 
it's still important to keep things to a 
minimum. Check out some of Emerge 
Technologies' Re-Trak accessories — 
they're small and have retractable cords, 
so they're easy to store and keep neat. 
We particularly like the retractable USB 
mini travel mouse ($19.99; www.emerge 
retail.com), but the company also has a 
variety of cables and chargers in the 
same price range. 

Let's not forget about organizing data, 
as well as hardware. Check out Digital 
Foci's USB-powered DataPocket slender 
portable hard drives (from $129 for 
30GB; www.digitalfoci.com); they even 
come with a small carrying case. 

If you want to go even smaller, however, 
pick up one of ATP's Petito silver or 
gold USB flash drives (from $34.99 for 
256MB; www.atpinc.com). Tiny but 
tough, these little, waterproof drives 
look like jewelry when worn dangling 
around your neck. 

Discordant Cords 

Everybody loves her AAP3 player, but 
when it comes to wrangling with ear- 
buds, the relationship quickly heads 
south. If, like us, you're tired of trying to 
untangle the cords for your earbuds, 
check out The Original earPod ($9.95; 
www.audio-outfitters.com). Wrap the 
wire around this small plastic device and 
then pop it open and store the ear- 
phones — it's solid but lightweight and 
great for storage. 



Laptop Bags We Love 



There are few things that make us 
happier than a great bag and, for- 
tunately, companies are paying atten- 
tion to functionality, as well as style. 
Some of our favorites from Mobile 
Edge (whose bags are designed by 
women for women) are the Paris, 
Geneva, and London bags. We appre- 
ciate details such as a compartment 
for the laptop, as well as a separate 
pocket that shields wireless devices 
from intruders. We're also fond of the 
small blue Milano tote ($99.99; 
www.mobileedge.com) with its faux 
croc finish. 



Casauri appeals to our more out- 
going selves with its huge collection of 
bags in vibrant colors. At the same 
time, designs are practical, the fabrics 
are easy to clean, and laptop bags such 
as Casauri's Portfolio Valise ($98; 
www.casauri.com) provide an excel- 
lent alternative to bulkier bags. 

Acme Made also has some eye- 
catching laptop bags, including the 
Designer Slim ($149.99 to $174.99, 
depending on size and fabric; 
www.acmemade.com/thedesigner 
slim.html), which is available in a re- 
markable array of fabrics and colors. • 




ReTrak retractable earbuds 
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Camera bags come in 

all sizes, shapes, and, 

if you look hard 

enough, colors. 



Slightly larger, but thinner, also look at 
the cableyoyo (www.cableyoyo.com) — a 
slender plastic cord management sys- 
tem that will tame not only your ear- 
buds but other thin cables as well. They 
come in black, white, or silver and cost 
only $4.95. 

If you're willing to give up your cur- 
rent earbuds, you might want to try 
ReTrak's retractable earbuds ($19.99; 
www.emergeretail.com) — the sound is 
great, the earbuds are comfortable and, 
when retracted, they're easy to store in 
your pocket or purse. 

You might also want to check out Belkin's 
TuneTie for iPod ($9.99; www.belkin 
.com), another small, plastic device that 
lets you thread and wrap your cord for 
your earbuds to keep it out of the way. 

Digital Cameras 

Sure, there are times when you leave the 
house with your digital camera pre- 
loaded with its battery and a media 



card, but more often than 
not, you'll want to carry 
your camera, its accessories, 
extra batteries and media 
cards, and a little bit of this 
and that. 
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Camera bags come in all sizes, 
shapes, and, if you look hard 
enough, colors. We're really 
fond of Crumpler's use of 
colors for its camera bags 
(www.crum plerusa.com). For 
the ultra compact digicam 
owner, the nylon and neoprene 
Thirsty AL XS ($12) comes in five 
colors and can double as a cell 
phone/MP3 player case. We also 
like Crumpler's The Bundle (starting at 
$20, depending on size). This comfort- 
able shoulder bag has room for your 
camera and accessories. If you prefer 
more traditionally styled camera bags, 
take a look at the huge selection from 
Lowepro — there's something for 
everyone including the cute and com- 
pact Rezo 10 pouch ($12.99) and the 
highly functional CompuTrekker PLUS 
AW backpack ($224.99), designed to 
carry a laptop and SLR camera. 

Even though most camera bags feature 
small pockets for media cards, you 
might want to look at a separate media 
card carrying case, such as the versatile 
Digital Foci Memory Card Travel Case 
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($19.99). The case holds eight memory 
cards — of any type. So, if your camera 
takes CompactFlash, your husband's 
takes SD cards, and your PDA uses 
MMC cards, you can store all of them in 
one convenient — and sturdy — case. 

We've only touched the surface of 
what's available, but for every CE device 
on the market, there are at least a 
dozen accessories that will help you 
stay organized when storing and using 
it. So whenever you get frustrated by a 
gadget or device, look for an accessory 
that will let you concentrate more on 
using the device than how to keep it 
under control. 03 

by Theano Nikitas 



All About Kits 

When it comes to accessories, why 
not let someone else do all the 
work for you? With an accessory kit 
you'll get everything you need for your 
CE device and a case to carry it in. 

Laptop travelers will love the 
Verbatim Notebook Essentials Kit 
($34.99; www.verbatim.com) with its 
mini travel mouse, combo network and 
modem retractable 6-foot cable, re- 
tractable USB cable, 4-port USB hub, 



and USB to Mini-USB adapter (so you 
can transfer digital camera pictures or 
MP3 files). All of this is contained in a 
lightweight but protective zipped case 
that fits easily in a suitcase or roomy 
laptop bag. 

The Kodak EasyShare Travel Kit 
($39.95; www.kodak.com) is perfect 
when you're capturing images on the 
road; you'll appreciate the recharge- 
able battery, fast charger, and U.S. 



and international plugs, all bundled in 
a compact camera bag. 

If you have a Sony Handycam, con- 
sider a Handycam Accessory kit — avail- 
able for most of Sony's popular models 
(from $79.99; www.sony.com). The 
spacious case protects your camcorder, 
and you can use the side compartments 
for storing and organizing accessories, as 
well as a second battery and, for DVD 
camcorders, a set of DVDs. • 
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Organize With CE 






Editor's Top Ten 

Reasons I Love Staying Organized 



ometimes the mere 
idea of undertaking 
an organizational 
project is enough to 
discourage you. For 
a little motivational 
mojo, First Glimpse 
editor Katie Sommer 
gives her top 10 rea- 
sons why getting organized is easy 
when you have a few basic CE devices 
to help. 

1A PDA or smartphone can keep 
you organized at the office, sure, 
but they're also great when you have a 
question about something random. 



For example, when you're at the grocer 
and would like to know the ingredi- 
ents for a certain fruit tart, you can use 
your smartphone to look them up on- 
line, or you can store your favorite 
recipes in your PDA and reference 
them that way. 

Less clutter means your room 
looks bigger, so you can get that 

50-inch plasma TV you've had your 

eye on. 

Getting organized is the perfect 
excuse to go out and buy cute or- 
ganizational caddies for your USB cords 
and memory cards. 




4 Staying organized also means 
you're less apt to lose something, 
and who wants to lose the dock to her 
new $400 camera? 

When you're organized, you have 

more time to do the things you 

want to do, such as snap photos of your 

daughter at the playground or relax 

while listening to your iPod. 

When your computer or A/V cords 
are organized, they are less dan- 
gerous, too — no more tripping over 
them or worrying about the fire hazard 
they can pose. 

If your home office is well-orga- 
nized, you're more likely to be 

productive, which means more time 

with your family. 

It's easy — and fashionable — to 

keep your CE gear in one place if 

you invest in a stylish and functional 

laptop bag. You'll likely find one that 

can double as a purse or tote, too. 

9 When it comes to your digital 
photos, organization is key. Not 
only does it help you quickly find the 
photo you're looking for, but organiza- 
tion helps protect them from acci- 
dental deletion, as well. 

When your CE gear is orga- 
nized, you'll be able to quickly 
find everything, which is a blessing 
when your daughter is taking her first 
steps or when you want to hear the 
end of a story on NPR. \H 

by Katie Sommer 
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Organize With CE 








Lifestyle Close-Up Tips 

Keep It That Way 



Take A Look, It's In A Book 

Nearly every CE device, regardless 
of its simplicity, comes with a 
users manual and some soft- 
ware and/or drivers on a CD. 
Keep these tomes and discs 
in line with a pair of 
three-ring binders— one 
for the discs and one for 
the manuals. In one 
binder, place the CDs in 
plastic CD slipcovers 
three-hole punched just 
for this purpose; punch 
holes in the manuals and 
file them alphabetically in 
the second binder. Label the 
binders and place them on a 
shelf in your home office. To 
keep the manuals for your DVD 
player and TV out of sight, but within 
easy reach of your entertainment 
center, stash them in a fake, hollowed- 
out book and place it among other 
books on a nearby shelf. 

Be Prepared 

When you're on the go, one of your 
gadgets is bound to run out of juice, be 
it your iPod, cell phone, or PDA. Place 
the appropriate chargers for the devices 
you use most frequently in a small, zip- 
pered cosmetics bag and keep them in 
your purse or briefcase. The zipper will 
keep dust and other debris away from 
the connectors' fragile components. Use 
a gadget such as the Cord-It Headphone 
Cord Manager (prices vary; cableorgan 
izer.com), which can accommodate 
cords as big as 0.2 inches in diameter, to 
keep everything from getting tangled 
into a big mess. 



cable access through the back to store 
them in. 

Head 'Em Up, Move 
'Em Out 

After you've ripped your 
CDs and have the tracks 
saved on your computer 
and digital music player, 
clear those jewel cases 
out of your living room. 
Pack them into water- 
proof totes to protect 
them and store them in 
your basement or attic. 
Another option is to make 
use of an old filing cabinet and 
store them in a file drawer CD 
rack. Several models are available; 
Popio's version holds 24 CDs in stan- 
dard-sized jewel cases and is spring- 
loaded ($19.95; popiostore.com). 

Labeled & Out Of The Way Another Man's Treasure 




A counter cluttered with myriad cables 
and chargers is far from attractive. 
Furthermore, it's not an easy task to 
keep track of which cord goes to what 
device. Once you've figured out what's 
what, labeling the cords is an easy task. 
Premade labels are a handy option: The 
ID Pilot Wire Management labels ($6; 
www.spoonsisters.com) are available in 
three categories (office, electronics, 
and household) that'll cover nearly 
anything under your roof. Homemade 
labels fashioned from neatly trimmed 
masking tape are another good route, 
and you can't beat the price. To keep 
the labeled chargers out of sight, but 
still easily accessible, invest in a small 
end table with doors on the front and 



Almost everyone has at least an old cell 
phone or two lying around the house. 
Donating these older gadgets will both 
declutter your home and help someone 
out. Many organizations, including 
women's shelters, provide reprogram- 
med phones to people in high-risk situa- 
tions. Secure The Call (www.securethe 
call.com) is a nationwide organization 
that collects phones and programs 
them for 911 -only purposes. If your old 
phone is totally kaput, recycle it. Best 
Buy, for example, has collection bins for 
cell phones, inkjet cartridges, and 
rechargeable batteries in the front of 
each of its stores. B3 

by Sally Marek Curran 
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Photography 
Technique Tip 



Depth Of Field 




s a photography term, "depth of field" has an esoteric mystique 
that often intimidates novice shooters. Spare yourself the excru- 
ciatingly technical — and often inaccurate — explanations of 
depth of field you've found online and start putting this effect to 
use in your everyday images. 



Purists and pundits shriek at oversimpli- 
fied explanations of depth of field, but 
we'll offer easy ways to understand this 
concept, anyway. Depth of field is usually 
accompanied by a descriptor, such as 
deep or shallow. In a picture featuring 
deep depth of field, most of the objects 
you see are relatively sharp; imagine a 
landscape scene where flowers grace the 
ground in front of a mountain, and all el- 
ements are sharp and well-defined. In 
pictures with shallow depth of field, the 
primary subject is usually the only object 
with sharp focus. For example, if you cap- 
ture a close-up shot of an insect's eyes, 
only the beady little orbs have crisp out- 
lines, and the rest of the body is blurry. 

If you have a camera with optical zoom, 
it's easy to quickly get a grasp of depth of 
field's potential. Grab a friend and have 
her stand in an area that's 20 or so feet 
from other objects. Use the zoom to 
make sure your camera's lens is at wide 
angle (the position at which your lens 
gives you the broadest view of a scene), 
step in close to your friend, and snap a 
shot. For the next shot, zoom the lens all 
the way out to its telephoto position 
(don't use digital zoom, though) and take 
another picture. 

Review these images on your computer. 
At wide angle, your depth of field is very 



deep, with objects behind and in front 
of your subject appearing fairly sharp. In 
the telephoto image, however, only 
your primary subject is 
sharp, with objects in 
front of and behind ap- 
pearing less clear. 

The next time you shoot, 
zoom in on a subject to 
blur distracting back- 
ground elements. Use the 
wide angle shots to keep 
subjects both near and 
far sharp. 

If you want to take even 
more control of depth 
of field, switch to the 
Aperture Priority (usually 
designated with an Av 
symbol) or Manual mode 
on your camera. These 
modes give you control 
over the aperture (the 
size of the opening in 
your lens) as your cam- 
era's shutter releases. 

As you adjust the size of 
the aperture on your 
camera, you'll see the f- 
stop numbers change. 
For instance, you'll see 



f/8, f/11, and f/22, among others, de- 
pending on your camera's aperture 
range. As you decrease the aperture 
number, the physical size of the aper- 
ture increases, and vice versa. So at f/2.8, 
the aperture is wide open, and at f/22, 
it's a tiny hole. The larger the aperture, 
the shallower your depth of field will be. 

Portrait photographers often use a 
wide-open aperture to blur the back- 
ground behind their subjects. And many 
landscape experts default to a smaller 
aperture to ensure more elements of 
their scenes look sharp and clear. But 
whatever subjects you choose to shoot, 
you can experiment with depth of 
field and be one step closer to creating 
dazzling images. \H 

by Nathan Chandler 
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est Buy isn't just the 
name of Circuit City's 
biggest rival. It's also a 
holy grail millions of 
us strive for when 
shopping. Most of us 
fall in that wide bud- 
getary zone between skin-tight and un- 
limited, so our choice isn't all about 
price, or all about features, but finding 
that nexus where we're getting the most 
for our money. 




l 



Canon Elura 100 

$399.99 • www.canonusa.com 



Video is increasingly evolving toward the 
widescreen format, and the Elura 100 is 
ready for it. When you're shooting in 
16:9 mode, you're using the entire image 
sensor, with an increased pixel count, 
not merely shaving the top and bottom 
off a 4:3 image. The viewfinder and flip- 
out 2.7-inch display are also widescreen 
in design. If you don't have a widescreen 



TV yet (but one day you will), the video 
displays in a letterboxed view. Of course, 
you can shoot in standard width, too. 

Further plusses include a 20X optical 
zoom — Canon's most powerful — that 
you can set to three speeds; the ability 
to take simultaneous snapshots while 
filming; and an unobtrusive horizontal 
line with a center marker superimposed 
over the display for keeping your frame 
level. Also, the built-in lens cover does 
away with that pesky dangling tether. 

Bottom line: This is a forward-thinking 
MiniDV cam that delivers a lot of prac- 
tical function for its price, in a surpris- 
ingly compact package that will fit in 
the palm of your hand. 

2 JVC GR-D396 
$380 • www.jvc.com 

This new MiniDV entry from JVC strives 
for simplicity of operation. It powers on 



when you flip out the 2.5-inch display 
panel, and a prominent Auto button 
lets you toggle between manual and au- 
tomatic operations. Among its included 
accessories is a full-function wireless re- 
mote control, which will come in handy 
for playback, as well as for hands-off 
shooting when you mount the cam- 
corder on a tripod. It also comes with 
two batteries, so if you're engaged in a 
long day of indoor shooting, you can 
keep one recharging while the other is 
active. Another thoughtful feature lets 
you see how much battery power re- 
mains while using the main display, or 
using the viewfinder, instead. 

The GR-D396 is our zoom champion, 
with a whopping 32X optical zoom. You 
can choose between standard and 
widescreen formats and use it as a Web 
cam with a FireWire connection to your 
computer. Also, a unique Live Slow 
mode captures slow-motion video while 
retaining real-time audio. 
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Bottom line: Here's a camcorder for 
buyers on a moderate budget, who still 
demand a unit that doesn't skimp on 
features and flexibility. 

3PnnnQonio PX/-f^^^flfl 
$699.95 • www.panasonic.com 

Shoppers leaning toward higher end 
camcorders, who want to keep their 
outlay below four figures, should consider 
this bargain. The model it replaces, the 
PV-GS250, ran a cool thousand. 

The PV-GS300 is our only 3CCD (charge- 
coupled device) model, which means it 
doesn't use just one image sensor. 
Instead, it has a sensor for each primary 
color — red, green, and blue — processing 
them separately for improved color 
quality and image sharpness in both 
standard and widescreen modes. 

In addition to MiniDV tape, you can also 
shoot directly to a computer hard drive 



through your choice of DV (FireWire) or 
USB 2.0 connections ... a benefit if 
you're doing a long indoor shoot. 
Another bonus you'll appreciate during 
lengthy sessions is Panasonic's attention 
to ergonomic detail: The mode dial and 
shooting button are angled back toward 
your thumb for greater comfort. 

Bottom line: If image quality is your top 
priority, but you're still keeping one eye 
on your budget, put this one at the top 
of your list. 

4Sonv DCR-HC46 
$499.99 • www.sonystyle.com 

One of Sony's newest MiniDV models, 
the DCR-HC46, comes with an accessory 
you don't often see as standard equip- 
ment: the HandyCam Station. It's a dock 
that not only charges the battery, but 
also connects to your TV (via A/V out- 
puts) for viewing and to your PC (via 
FireWire, or i.LINK in Sony-speak) so you 



can upload video for editing. The DCR- 
HC46 also supports USB streaming, so it 
can double as a Web cam. 

It also boasts a couple of normal Sony 
features that have become favorites: First 
is the touch-panel display. If you've never 
used one, you'll be delighted at how it 
speeds along the process of navigating 
the system menu. Second is Sony's Super 
NightShot Plus mode, an infrared system 
that delivers good quality, smooth video 
even in pitch-black settings. 

Further features include your choice of 
standard or widescreen formats, and 
12X optical zoom. 

Bottom line: For those who don't like to 
fuss with cables every time they want to 
enjoy the video they've shot, a camcorder 
with its own docking station could be just 
the combination they're looking for. E3 

by Brian Hodge 
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Know How 



One Problem, Three Solutions 



by Brian Hodge 



ast month we featured the first part of a series of 
"Know How" articles about restoring old photos: 
irreplaceable keepsakes that date back many years 
or decades, whose negatives have long gone 
missing. When you can't make a fresh print, the old 
one — which may be crumbling and damaged — 
is at the not-so-tender mercy of time, so before 



it's irreparably damaged, you should do what you can to 
fix it digitally. 

Last month we took on the challenge of erasing scratches and 
the evidence of such physical repairs as taping a corner back 
on. This month, we'll look at a different type of damage: small 
stains such as coffee spots or grime. 



Microsoft Digital Image Pro 1 
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Batch Edit in Mini Lab... 



Exposure Auto Fix 
Contrast Auto Fix 

..,.,.. . ... ... : .. , 




After zooming in on your 

photo's stained area, select 

Smart Erase from the Touch up 

menu. This is a great tool if the 

stain is on a fairly plain or 

patterned background. 



Click and hold 

your mouse 

button while 

tracing around the 

stain. When you're 

back at your 

starting point, 

release the button 

to select the area. 
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In the Activity Panel, click 
the Fill In command. 



Trace the area you want 
to fill by blending it with 
the surrounding area. 



E> Click Fill In 
d FjJim 
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This borrows a 
selection of sur- 
rounding pixels, which 
the program uses to 
reconstruct the 
selected area. 




If the stain covers an area where 
there are more distinct details 
you need to maintain— edge- 
lines or facial features, for in- 
stance—you may be better off 
using the Clone Brush in the 
Touchup menu. 




Set an appropriate 
brush size, then click 
Customize Settings to 
select the best shape 
for the job. Click the 
area you want to clone, then 
click and hold to paint over 
the area that needs repair. 



• 
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Adobe Photoshop Elements 3.0 





Although the full version of Photoshop has an even better 

version of Digital Image Pro's Smart Erase (called the 

Patch Tool), unfortunately it isn't included in Photoshop 

Elements. We'll have to use the Clone Stamp Tool, located 

on the toolbar in Standard Edit view. 




Configure your settings 

in the tool options bar. 

Most of the brushes 

you'll want to choose 

from are under the 

Default Brushes list. 

The Soft Round 

Airbrush, for instance, 

will fade at the edges to 

prevent abrupt shifts in 

tone and texture. 
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Keep the Mode on Normal and adjust the Size if needed. 
If you're dealing with a stain or grime on an open back- 
ground, as we are here, you should use a fairly large brush. 





ALT-click to set your starting point and then click and 
drag to paint over the stain. Watch your donor point as it 
follows your stroke, so it doesn't move into areas you 
don't want to copy. 
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If you need to work against a 
straight line, open the Brushes 
menu and select the Square 
Brushes option. 




• 



Depending on the complexity of the area you're trying 
to restore, it may require a lot of patience and 
numerous brush changes, but remember: You can 
work wonders here. 
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Jasc Paint Shop Pro 9 




Paint Shop Pro also lacks the 

equivalent of DIP's Smart 

Erase or the Patch tool in the 

full version of Photoshop, but 

you can still accomplish plenty with the Clone tool, 

located in the toolbar. 
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Choose your brush style from the drop-down menu and 

tweak the size if needed. The Hardness setting will deter- 

mine how much your brush fades toward the edges, so 

you can avoid abrupt shifts in tone and texture. The lower 

you set the hardness value, the more fading you'll get 

toward the brush edges. 





Right-click to set your starting point and 
then click and drag to paint over the stain. 




Choose a Square Brush 
to work against straight 
lines. You'll want to use a 
high Hardness setting to 
keep your edges crisp, 
with little or no fading. 
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Paint Shop Pro consolidates its brushes into one drop- 
down menu. Depending on the shape and tightness of the 
area you need to work with, you may find some of the 
more unusual brush styles helpful, especially the straight 
line brushes, Calligraphy, and Curl. 




• 



You need to have realistic expectations, of course. 
Depending on what it covers, or how much area, it may 
be impossible to completely remove a stain. Our back- 
ground here was pretty grimy overall, but we're getting 
rid of the worst of it, and that's what matters most. 
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pJ'f^CT 

by Katie Sommer 



e've never met a 
child who didn't 
love to play with 
paper dolls. This 
month, we'll tell 
you how to use your digital 
camera, computer, and printer 
to create paper dolls with your 
child's photo. 




DIRECTIONS 

Have your child pose in an outfit such as a tank top and 
shorts or a swimsuit. Then, have her stand against a plain wall 
with her arms spread out and snap her picture. 

Let her change into her favorite outfits and repeat step 1. Make 
sure her arms are in the same place for each photo. (Make a 
light mark on the wall, so she remembers where.) 

When you're all done taking the photos, use your computer 
to resize or correct them. You can use software such as 
Adobe Photoshop Elements ($89.99 for download; $99.99 for 
CD; www.adobe.com) to change the color of a shirt or the 
angle of a sleeve. You can even create your own clothing and 
accessories— a poncho or an umbrella is a fun addition to 
any little girl's wardrobe. 

Next, use your home printer to print the photos onto mag- 
netic paper. Using the scissors and X~Acto knife, cut out the 
clothing and accessories for the doll. We opted to not cut 
out the paper doll itself, because the extra bulk of the white 
background makes it a bit easier for little hands to play with. 

Because the doll and clothing are magnetic, your child can 
play with them on the kitchen fridge or on an office desk. No 
more tabs, but lots more fun! UB 



TIPS 

• Let your child use 
glitter pens, tiny faux 
flowers, or scrap- 
booking embellish- 
ments to decorate and 
accent her doll's 
clothing. 

• Use a black Scripto 
marker to draw out- 
lines of your child's 
clothing. Then, photo- 
copy the drawings 
onto the magnetic 
sheets. Let her color 
them herself and then 
cut them out. 

• These paper dolls 
make a wonderful gift. 
Make them for all your 
nieces and nephews 
during the holidays, so 
they can play with 
them together. 



|nni ICO * Digital camera • Printer • Computer • Photo-editing software 
Owl LI CO • Magnetic paper (available at most craft stores) • Scissors • X-Acto knife 
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Have A Plan 
& Stick To It 







Properly Archive 
Your Photos 



D 







Archive Safely 



To preserve photos, look for archival products. 
Using nonarchival papers, plastics, or adhesives or 
labeling them with regular markers and pens can 
damage and deteriorate photos. With the popu- 
larity of scrapbooking, you can find photo-safe 
products at your local craft store. Photo stores, as 
well as online vendors, such as Light Impressions 
(www.lightimpressionsdirect.com) and Slide- 
Scribe (www.slidescribe.com), offer a range of op- 
tions. Pick up lint-free white gloves to protect 
your negatives, slides, and prints from fingerprints 
(from $6.95 for 12 pair; www.bhphotovideo.com). 



a 



Back Them Up 



Back up image files, especially if you're keeping a 
set on your PC's hard drive. Burn copies to CDs 
or DVDs and store them safely— some pro pho- 
tographers keep a set in an bank safe-deposit 
box. We keep a set on a Maxtor One-Touch III 
external hard drive (starting at $279.99; www 
.maxtor.com). We dedicate our external drive 
for photo storage and connect it only when 
transferring images to protect it from crashes 
and viruses. And try storing your pictures on an 
online photo-sharing site but check policies 
first. Kodak EasyShare Gallery (www.kodak 
gallery.com), for example, requires that you pur- 
chase something once a year in order to keep 
your files in storage. 



Wading through years of prints can be over- 
whelming. Because many of us remember 
events by when they occurred, organize your 
photos by year. Within each year, separate the 
photos by event— cousin Jannette's wedding, 
your daughter's first day at school, the family 
vacation to London, and so on. Whatever you 
decide, try to keep the same organizational 
structure for each year, so you can more easily 
retrieve photos when you want to look at them. 



Digital Archiving 



If the thought of turning all of your photographs 
into a digital archive sends you running from the 
nearest scanner, then consider digitally archiving 
the most important photos. Digitizing old family 
photos, especially those that are fragile or already 
damaged, will preserve them for future genera- 
tions. Use an image-editing program to repair 
damage and bring the images back to life for 
reprinting. If you scan images, place multiple pic- 
tures on the scanner bed and use a program such 
as Adobe Photoshop Elements 4 ($99; www 
.adobe.com), which automatically separates pic- 
tures into individual picture files. You can always 
contact a local photo store and have the images 
scanned professionally, but prices can vary dra- 
matically depending on the store. 



a 



Storage Solutions 



For snapshot-sized prints (4x6 or 5x7), store 
them in an archival photo box— it looks like a 
shoebox, but it's prettier, photo-safe, and has di- 
viders. Store the negatives in pages in a binder; 
cross-reference the binder pages with the box 
(and vice versa) in case you want to make prints. 
You don't have to tuck away all your photos, 
though. Place some in a scrapbook or get a 
binder with photo-safe pages. Storing a binder 
(ALB-S Premium Archival Album; $18.95; 
www.slidescribe.com) in a slipcase, (SlideScribe 
SSLIP Slipcase; $18.95) helps prevent dust and 
other elements from reaching your photos. 




by Theano Nikitas 
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Kodak EasyShare C360 • $249.95 • www.kodak.com 



Take Your CE 

On Vacation 

Pack Your Bags With The Right Gadgets 



o matter what your va- 
cation destination is, one 
aspect of trip-planning 
remains the same: se- 
lecting what to take and 
what to leave at home. 

It's tempting to leave behind anything 
you may associate with work — a note- 
book, for instance, or a cell phone. Who 
wants her leisurely vacation days inter- 
rupted with calls from her boss? 

In reality, though, notebooks and cell 
phones are ideal to take on vacation. In 
fact, a Harris Interactive poll last year 
found that about one-third of respon- 
dents have taken a notebook on vaca- 
tion in order to check email, entertain 



themselves, or look for trip-related in- 
formation online. 

Notebooks, however, aren't the only 
CE that will help you on the road. The 
key is to know why and how you could 
use other items and to ensure before- 
hand that you can use them wherever 
you travel. 

Armed With Info 

Women tend to think of GPS devices as a 
"guy thing," but the right GPS model can 
do the work of multiple gadgets. The 
Magellan RoadMate 800 North America 
($734.99; www.magellangps.com), for in- 
stance, is a navigation system, photo 
manager, MP3 player, and database. At 



only 10.8 ounces and a little over 6 inches 
long, it will fit easily in your purse or bag. 
And though it comes with rechargeable 
Li-Ion batteries, you also can plug it into 
your vehicle's cigarette lighter with the in- 
cluded adapter cable. 

The RoadMate has maps of all 50 
states, Canada, Puerto Rico, and the 
U.S. Virgin Islands, which you can view 
on a 3.5-inch color touchscreen. Use 
the Trip Planner to enter your destina- 
tion, and RoadMate will not only cal- 
culate the best way to get there based 
on your preferences, but also tell you 
when to make each turn. The Road- 
Mate database also contains addresses 
and, when possible, phone numbers 
for more than 6 million points of 
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interest, from national parks to gas sta- 
tions and ATMs. 

As you travel, enjoy some music. You can 
transfer MP3 and WMA files to the 
RoadMate and play them; use the in- 
eluded headphones for private listening. 
The 4.5GB of dedicated storage space is 
also enough room to hold JPEG and BMP 
images transferred from your PC with the 
included USB 2.0 cable. The RoadMate 
works with SD and MMC memory cards, 
as well. 

Though the purpose of vacation is often 
to get away from it all, sometimes you 
want to meet up with old friends, too. 
You can enter as many as 200 addresses 
and phone numbers in RoadMate's ad- 
dress book for when you need to con- 
tact those important people. 

Entertainment On Demand 

Mother Nature has a knack for messing 
up the best-laid plans, and an unexpected 
thunderstorm may keep you holed up in 
a hotel room with little to do. 

A notebook with a DVD drive would 
allow you to watch some movies while 
waiting for the skies to clear. But if 
bringing the notebook might tempt you 
to work, then leave it at home and pack a 
portable DVD player instead. 

Portable DVD players are convenient 
and compact, and they're often afford- 
able, too. One of the best models on 
the market is the Philips PET 1002/37 
($379.99; www.store.philips.com). You 
and a companion both can enjoy a movie 
on the 10.2-inch LCD using the dual 
headphone jacks (headphones not in- 
cluded), and the rechargeable batteries 
give you up to five hours of playback. The 
car adapter and remote control make it 
suitable for use on the highway, too. 

At only $199.99, you can afford to give 
the Philips PET 805/37 portable DVD 
player to each of your kids traveling 
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with you. Like the bigger model, it has 
dual headphone jacks and plays both 
CDs and DVDs. However, it's more com- 
pact — with only an 8-inch screen — and 
plays about 2.5 hours before the Li-Ion 
batteries need recharging. 

Limitless Photos 

Nothing screams "tourist" like a camera 
dangling from your neck or wrist. Still, suf- 
fering the indignity of that look is worth it 
to capture images of cities, landmarks, 
and events you may see just once in a 
lifetime. We especially like the Kodak 
EasyShare C360 ($249.95; www.kodak 
.com), it's light and affordable, and the 
5MP resolution lets you zoom and crop 
when you get home. 

Bring along a device to store and orga- 
nize digital images, so you don't have to 
limit the number of pictures you take. If 
you bring your notebook with you, back 
up your photos each night on the com- 
puter's hard drive and delete any bad 
images. While you're at the keyboard, 



open the word processor and enter 
a few memories of the day's events, 
describing what you've seen — the 
"journal" will be priceless when you get 
home, and it will be fun too look back 
on in a few years. 

A USB flash drive can store many images if 
you want to leave your notebook at home 
or if you want additional, portable 
storage. For instance, the Memorex 2GB 
TravelDrive ($179.99; www. memorex 
.com) can store about 1,000 images taken 
at 4MP resolution. The TravelDrive is also 
available in 1GB ($99.99) and smaller sizes. 
Pack the Memorex Travel Link ($79.99), so 
you can transfer digital files between de- 
vices without needing a computer. It 
works with a number of memory cards 
but isn't compatible with Apple iPods. 

If you don't have a portable drive, you 
can also store digital images on your MP3 
player — especially if you have a larger- 
capacity model. That will limit the num- 
ber of songs you can take, but that's also 
one less item you'll have to pack. 



Sun, Surf & Sand 



Sun, surf, and sand add up to a relaxing day at the beach for you, but the 
threesome makes a potential hazard for your digital photography equip- 
ment. Here are some tips on keeping your camera clean in this environment. 



1 Before you leave 
home, check the 
camera's manual or 
manufacturer's Web site 
for special instructions 
regarding care and 
cleaning. You may learn 
what kind of materials 
to use — or not to use. 
Also, these sources 
might have tips for using 
a camera with a water- 
proof case. The Canon 
Web site (consumer. usa 
.canon.com), for in- 
stance, offers tips for 
using Canon cameras 



underwater and sells 
many waterproof ($240) 
and all-weather ($169) 
cases through its e-store. 

2 Insert new or 
charged batteries in 
the camera before you 
arrive on the beach, 
so you don't have to 
open any compart- 
ments on the camera 
while you're there. 

3 Pack your camera 
and accessories in a 
large, airtight bag, such 



as those made by Ziploc 
(www.ziplock.com), be- 
fore you arrive at the 
beach. You may also 
want to keep the bag in 
a small, dry beverage 
cooler to protect from 
sun and sand. 

4 If sand does get on 
your camera, blow 
it off with canned air, 
such as the Memorex 
Air Duster ($6.99; 
www.memorex.com) . 
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Punch Up Your Phone 

Not many travelers will leave home 
without a cell phone or smartphone, so 
why not load it with as much pertinent 
information as possible 

WorldMate Standard Edition 5.1 software 
($34.95; www.mobimate.com) can turn 
your phone or PDA into the ultimate 
travel companion. Utilities include 
weather forecasts for more than 250 loca- 
tions worldwide from The Weather 
Channel, clocks covering all 24 time 
zones, a list of international dialing codes, 
maps, conversion rates for 160-plus cur- 
rencies, and conversion tools for many 
units of measurements, such as distances, 
weights, and temperatures. 

MobiMate makes WorldMate versions 
for a variety of phones and PDAs. Just 
go to the Web site, click your phone 
brand, and see what's available. Users of 
a few models, including the BlackBerry, 
can buy the WorldMate Pro Edition 



($49.95), which adds to the 
standard version flight sched- 
ules and a travel center for 
making hotel, flight, and rental 
car reservations. 

If you're like us, no vacation is 
complete without shopping. 
International travelers need to 
realize that clothing sizes in 
other countries differ from U.S. 
size charts. 
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WorldMate includes a clothing size 
converter that compares sizes of apparel 
in the United States, most countries in 
Europe, and Japan. It also has a packing 
list organizer that will help you re- 
member to take everything you need — 
and everything you hope to buy on the 
road and take home. 

It's All About Convenience 

Every traveler relishes the prospect of 
traveling light. The fewer bags you have 



to put in the trunk or wheel through 
the airport, the better. 

But it's smart to make room in your bag- 
gage for the right CE products — devices 
that will help you pass the time as you 
travel, find points of interest, and capture 
precious memories from your trip. 03 

by Rachel Derowitsch 



International Travel 



I 



nternational travelers have 
two major concerns re- 
garding the use of electronic 
devices. First, will you need 
adapters and transformers in 
order to use your CE over- 
seas? An adapter helps you 
connect a device's plug into 
outlets. Without an adapter, 
you may not be able to 
recharge a battery pack or a 
cell phone, for instance. 

A transformer converts 
the voltage. For example, if 
your device operates on 
1 1 V and the country 
you're visiting has 220V 
electricity, you'll need to 
buy a "step down" con- 
verter. However, if your de- 
vice is labeled 11 0/220V, 



you wouldn't need a con- 
verter in that country. 

A second major concern 
for international travelers is 
cell phone usage. Whereas 
American cell phone service 
types vary (CDMA, TDMA, 
iDEN, etc.), most other 
countries employ GSM wire- 
less service. A GSM interna- 
tional phone that functions 
on the 900 and 1800 fre- 
quencies will work in Africa, 
Asia, Europe, and much of 
the Pacific Rim. A GSM 
world phone also includes the 
1900 frequency, used in the 
United States, Canada, and 
parts of South America. 

T-Mobile and Cingular 
phones use GSM networks. 



Whether you use a phone 
from those carriers or pur- 
chase a GSM phone dedi- 
cated for international use, 
you'll also need to buy pre- 
paid SIM cards for each 
country you visit. The cards 
provide your phone number 
and the service and cost 
about 25 cents a minute. If 
you're using a GSM phone 
that isn't dedicated for inter- 
national use, check with the 
carrier to make sure the 
phone is "unlocked" for 
SIM card use. 

Buying an international 
or world phone is a good in- 
vestment for those who 
travel overseas at least annu- 
ally. Teles tial (www. teles tial 



.com) sells GSM interna- 
tional ($99 and up) and 
world ($179 and up) phone 
packages and SIM cards. 

If your vacation abroad 
is a one-time-only event, 
then consider renting a cell 
phone for use in a particular 
country. TravelCell (www 
.travelcell.com) rents phones 
for use in more than 150 
countries. Keep in mind, 
though, that per-minute 
charges for rental phones 
are considerably higher 
than what you are accus- 
tomed to paying with 
your cell phone in the 
United States. 
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Wireless Wonderland 

Give Your Home A Digital Makeover 




uick: Take a survey 
of your home and 
write down three 
consumer eletronics 
products you need 
to upgrade. If you're 
like most people, your wish list prob- 
ably looks something like this: HDTV, 
5.8GHz cordless phone, 8MP digital 
camera. "Wireless router" probably 
didn't make the cut. It probably didn't 
come close. 

But it should have. 



Saying the words "computer network" 
might evoke memories of when your of- 
fice tech re-established your Internet 
connection just minutes before you 
needed to email the boss your Q4 esti- 
mates. But networking hardware know- 
how doesn't need to reside in some 
secret tome that only computer brain- 
iacs can access. Adding a wireless net- 
work can open up a world of new 
possibilities, and with the right hard- 
ware, it can be one of the best, easiest 
upgrades you can buy for a digital home 
makeover this year. 



A quick journey to Best Buy's computer 
department will yield the base for your 
electronic home improvement project — 
NETGEAR's RangeMax WPN824 wireless 
router ($149; www.netgear.com). You 
should also be able to find NETGEAR's 
Storage Central SC101 ($149), which 
puts a new twist on the way you'll store 
your important files. 

Share Over The Air 

Even though wireless routers can 
certainly link a plethora of devices 




66 June 2006 / FirstGlimpseMag.com 



ce ©home 



together to produce a unique 
entertainment and computing 
mosaic, most people will put 
the most mileage on their 
routers by sharing a broadband 
Internet connection. For cable 
or DSL subscribers, a router will 
let multiple computers access 
the Internet at exceptionally 
fast speeds. A few years ago, 
the only affordable routers 
were wired, which meant you 
had to string unsightly Ether- 
net cables over the house or 
drill through walls and floors to 
connect computers. 

Wireless routers have dramati- 
cally changed this, but they 
aren't without problems. Physical 
obstructions limit the range and 
speed of networks. Other devices 
that operate on a 2.4GHz fre- 
quency such as microwaves, baby 




monitors, and cordless phones 
can also interfere with a wireless 
router's signal. 

But a fairly new technology 
called MIMO (Multiple-Input, 
Multiple-Output) could im- 
prove your wireless network. 
A MIMO router, such as NET- 
GEAR's RangeMax, adapts to 
interference and the location 
of wireless adapters within 
the network. 

"The RangeMax is different be- 
cause it has seven separate 
antennas," says Doug Hagan, di- 
rector of corporate marketing 
for Netgear. "Those seven an- 
tennas are adapting on the fly. 
They're configuring themselves 
to take the path of least re- 
sistance ... in a constantly 
changing environment." 



The Top 5 Facts You Should Know About Wireless Networks 



IAn unprotected wireless network 
is easy to access. This is especially 
true if you live in an apartment or 
other shared living building. Today's 
networking hardware lets you encrypt 
a wireless signal that's very difficult to 
crack unless you have a password, 
which anyone trying to connect to the 
network will need. The tradeoff for 
this increased security is reduced speed. 
Even if you have a protected network, 
downloading a software firewall will 
help prevent any unauthorized access 
to your computers via the Internet. 

2 A faster router probably won't 
give you a faster Internet. 

Routers themselves are very fast. In 
fact, most of them are much faster 
than cable or DSL Internet access. 
One cable Internet provider's stan- 
dard download speed topped out at 



5Mbps (megabits per second). Unless 
interference and distance reduces your 
wireless network's speed below your 
broadband Internet's maximum 
download speed, a newer, faster 
wireless router won't make Web 
pages load dramatically faster. 

3 Your wireless adapter is useful 
elsewhere. Many airport termi- 
nals, hotels, and coffee shops offer 
wireless Internet access to their pa- 
trons, though sometimes for a fee. A 
laptop's wireless adapter lets you con- 
nect, but the procedure may differ 
from connecting to your home net- 
work. Don't be afraid to ask for in- 
structions if you're unsure how to 
log on. 

4 New hardware should be com- 
patible with old hardware. 



Upgrading your router shouldn't re- 
quire upgrading the rest of your wire- 
less network. For example, if your 
wireless network uses only 802.1 lb 
hardware, buying an 802.1 lg router 
will be backward-compatible with the 
802.1 lb adapters. Always double- 
check with a sales associate if you're 
not sure that an upgrade will be com- 
patible with your existing network. 

5 File sharing has its limits. Just 
because you've decided to share a 
spreadsheet on the network doesn't 
mean another computer will be able to 
open it. That computer must have 
software capable of opening files shared 
on the network. And generally 
speaking, you need to configure files 
and/or folders to be shared before 
other networked computers will have 
access to them. • 
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For example, you might have a family 
laptop that you use in different parts of 
the house at different times. The laptop 
could sit in a basement office if you use it 
for work-related tasks, but you may want 
to tote it to the bedroom for late-night 
Web surfing. The RangeMax's seven an- 
tennas would function differently in each 
situation to consistently provide the 
strongest signal for your network. 

Even if you have an existing wireless net- 
work, you can benefit from an upgrade. 
Networking hardware based on older 
802.11b (also called Wi-Fi) and 802.1 1g 
standards will see performance im- 
provements with a router upgrade. 
According to Kartik Gada, NETGEAR's 
product line manager, if you add the 
RangeMax to a wireless network that 
consists of 802.1 1g equipment, your 
network's speed should land some- 
where between 802.1 1g and MIMO. 

"You don't get the full benefit, but you 
still get some benefit with no draw- 
back," says Gada. 

Beyond Backup 

Remember when your mischievous 
nephew "accidentally" deleted the 



irreplaceable digital photos of your 
summer vacation from your computer 
before you had a chance to print them? 
Anyone who's lost important files has 
learned the hard way: Always back up 
your data. 

To thwart your nephew's attempts at 
creating a digital disaster, you can back 
up your files using removable media 
such as recordable CDs or DVDs, a USB 
flash drive, or an external hard drive. 
But a better way is to back up and 
share your files using a networked 
storage device such as NETGEAR's 
Storage Central SO 01. 

The Storage Central isn't an external 
hard drive, and it isn't exactly a hard 
drive enclosure. It has an Ethernet port 
and connects to a router's Ethernet 
port, so any computer on a network 
can access files stored on hard drives 
connected to it. When you install one 
or two IDE (Integrated Drive Elec- 
tronics) hard drives (usually available 
with a weekly special at places like Best 
Buy) into the Storage Central, connect 
it to your network via an Ethernet 
cable, and run its installation software, 
it can become a hard drive share- 
able across your network. With two 




drives installed, you can automatically 
"mirror" your data, so your library of 
family photos is always duplicated 
and protected. 

Networks and hard drives might not be 
the sexiest, most eye-grabbing con- 
sumer electronics, but the Storage 
Central still has practical benefits. Not 
only can you create a backup of your 
files, but you can also create a digital 
vault for multiple computers on the 
same network to store and share music, 
photos, and videos. 

If you add a wireless digital media 
player to your network and connect it 
to your A/V equipment, the Storage 
Central can stream a Mozart concerto 
over the network to your stereo in the 
living room and a laptop PC upstairs. 
Whole-house audio used to require a 
professional installation of wires 
through walls. A wireless router such as 
the RangeMax and a device such as the 
Storage Central can conceivably do it 
with a single Ethernet cable. 

Make It Work 

Many manufacturers have gone the 
extra mile to remove the hired profes- 
sional or brainy brother from the home 
network renovation equation. With the 
RangeMax, you start with an installa- 
tion CD that guides you through the 
process. You'll have a few cables to 
connect the hard drives to the Storage 
Central, but it has an installation CD of 
its own to assist you. 

If you're setting up a wireless network 
for the very first time, each networked 
computer need its own wireless adapter, 
so add that cost to your budget, too. 
Networking doesn't need to be nerdy. 
With the right products, it can be 
downright cool. B3 

BY VlNCE COGLEY 
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Digital Makeover 

Shopping List: 



I" - NETGEARRangeMax 
Wireless Router 



r 
r 



NETGEARRangeMax 
Wireless USB 2.0 Adapter 



NETGEAR 
Storage Central 

Standard "IDE" Hard Disk(s) 
of any size/brand 




Shop Now and Get a Deal 
on a Digital Makeover: 



Purchase A Netgear RangeMax and Wireless 
Network Setup and Save Up to $90 Instantly. 

Surf further and faster.Stop in your local Best Buy store and arrange to have a Geek 
Squad Agent come to your home and setup a wireless network with a Netgear 
RangeMax routerand save $90 instantly. (RangeMax router $129.99 + Wireless 
Network Setup $159 = $288.99 - $90 Instant Savings = $198.99) Price includes 
routerand networking of 2 PCs. Not good in combination with any other offers or 
coupons. Valid only at Geek Squad Precincts located in US Best Buy 

OFFER VALID: 2/26/2006 - 6/3/2006 



Offer not valid in combination with any other coupons or 
offers. Limit 1 per customer. Good at Best Buy stores in the 
USA only. Markdowns taken from regular prices. Not valid on 
prior purchases. Valid on in-stock items only. Excludes special 
order,clearance,demos,and open-box merchandise. Selec- 
tion varies by store. No rainchecks. No dealers please. Coupon 
must be presented at time of purchase. No copies. Cash value 
is 1/1 00th of 1 cent. Coupon valid 2/26/06-6/3/06. 



Enter To Win 



A Complete Digital Makeover 
Installed in Your Home ($4sovaiue) 




00077"98289 




AND 

A Real Makeover 
at a Spa Near You ($200 value) 



NETGEAR 

Connect with Innovation™ 



FirstGlimpse 







Thousands of Possibilities 



To Enter Now, Simply Visit: 
di gitalmakeover.netgear.com 
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The Perfect Notebook 
For Your Home 

Stylish Systems For Work & Play 




e took a look at today's 
powerful and attractive 
notebooks, and we were es- 
pecially impressed with four 
that more than handle the 
demands of home life. 

Desktop 
Replacements 

Some notebooks, with their pow- 
erful multimedia components, are 
suitable as desktop replacements. 
They're smaller and more stylish than their 
desk-top counterparts, making them a 
smart addition to any family room or den. 

Toshiba Qosmio G35-AV600 

$2,399 
www.toshibadirect.com 

This eye-catching system runs Windows 
XP Media Center Edition 2005, so you and 
your kids can play music, movies, and 
games. We also love the built-in TV tuner 
with parental controls and DVR. You can 
record your favorite TV shows to one of 
the two 80GB hard drives or pause the TV 
show you're watching to answer the 
phone. You'll forget you're watching a 
movie on a 17-inch widescreen notebook 
when you hear the virtual surround- 
sound from the integrated amplifier and 
harman/kardon speakers. 

At 10 pounds, the G35-AV600 is relatively 
heavy, but with its wireless support, you 
can move from room to room. And if 
you're into digital photography, you can 
transfer pictures from your memory card 
to the built-in memory card reader. 




Alienware Aurora m7700 

$2369 
www.alienware.com 

This stunning custom-designed system is 
a gaming family's dream, but you'll want 
to know a bit about computing compo- 
nents before ordering because you'll select 
all of them yourself. 

Think twice before hiding it in an office; 
the glossy finish makes it chic enough to 
display in the living room. Gameplay is 
smooth and graphics are rich and vibrant, 
and if you'd rather watch movies on the 
17.1 -inch LCD, you'll be able to play high- 
definition DVDs. At 13 pounds, you may 
want to leave the notebook in one place, 
but the integrated wireless card lets you 
wander if you wish. It also has four sur- 
round-sound speakers and a subwoofer. 

Powerful & Portable 

Our other two notebooks are equally as 
striking as the previous two, and they're 
lighter weight and a little easier to tote. 



Sony VAOI FE590GC Notebook 
VGN-FE590GC 

$1,649 (starting price) 
www.sonystyle.com 

At just over 6 pounds, this lovely note- 
book has a translucent white finish and an 
integrated wireless card. It also has a 15.4- 
inch LCD and plenty of features and soft- 
ware to keep you productive when you 
need to be. Loaded with Windows Media 
Center Edition 2005, it also 
has elements of fun, such as 
software to help edit photos 
and video and organize 
music. With an S-Video port, 
hook a projector to your 
notebook for a presentation, 
and the kids can transfer and 
edit movies they've taken. 



ce ©home 



MacBookPro is nothing if not accommo- 
dating; however, one of the reasons we 
included this notebook is because it 
virtually screams fun. The built-in iSight 
camera lets you video chat with three 
other Web cams at once. And your kids 
will love PhotoBooth, which lets them 
take still photos of themselves and apply 
all kinds of strange and creative back- 
grounds and effects. 

And the MacBookPro was meant to 
wander — or rather, you are when you're 
using it. At home, set up your AirPort 
Extreme Base ($199), and you and 50 
other users can stray in a 150-foot radius 
so you can access the Internet and send 
email while working where you're most 
comfortable. If you're taking your 
5.6-pound Book on the road, make sure 
your hotel room has Wi-Fi access. Built-in 
Bluetooth also lets you sync addresses 
with your PDA or smartphone. 

Together Again 

With laptops today capable of doing 
nearly everything a desktop PC can do, 
and looking much better in the process, 
you no longer need to be tied to a desk in 
an isolated office. Whether you're working 
or playing, you can do so in comfort, sur- 
rounded by your family. \H 

by Kathryn Dolan 
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Apple MacBookPro 

$1,999 (starting price) 
www.apple.com/macbookpro 

As with the Sony notebook, when 
you need to get work done, the 
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Gift Of The Month 




Sena Leather Cases 



ather's Day will soon be upon us, which brings up the age- 
old question: What do you buy for the man who has 
everything? This year we think it's time to venture away 
from the tie rack at your local men's clothier. (Although 
we were tempted to recommend the iPod-concealing 
Commuter Tie by Thomas Pink [$95; www.thomaspink 
.co.uk], it was 
out of our price range, 
so we resisted the urge.) 
Instead, we went the no- 
nonsense, practical route 
and stayed within our $50 
budget. Dad will be proud, and even 
better, he'll be thrilled when he 
unwraps a new leather case for 
his smartphone or PDA from Sena 
Cases (www.senacases.com). 

Double Duty 

There is no shortage of cases on the 
market for gadgets of every shape 
and size. You can choose a pro- 
tective exterior fashioned from 
leather, cloth, rubber, and who 
knows what else, and colors and 
designs are available to suit every 
taste. But, as we said, the dads we 
know are pretty practical guys, 
which is why we were drawn to 
the Sena cases. In particular, we 
liked that the two designs we 
had sent in each included room 
to stash a few extra goodies. 




The case for the BlackBerry 8700C 
($49.99) is available with or without a 
belt clip and includes a multipurpose 
pocket and two business card pockets 
on the inside of the magnetic-closure 
cover. The Treo 700w MagnetFlipper 
($49.99) case's cover conceals a multi- 
purpose pocket and two SD card slots 



and is also available with or without the 
belt clip. Now if your dad is anything 
like George Costanza, this case obvi- 
ously won't cut it as a wallet. If, how- 
ever, your dad is a minimalist and 
carries only the necessities, such as his 
driver's license, a credit card, and 
maybe a $20 bill, he might be able to 
make do. 



Although we chose to feature cases for 
the BlackBerry and Treo, Sena has cases 
available for a range of devices, includ- 
ing those from Dell, HP, Samsung, and 
Verizon, and you'll even find cases for 
Pods and Sony PSPs. Styles vary from case 
to case, but each is available in several 
classic colors, including black, tan, and 
red. Whatever your dad's gadget of 
choice is, chances are you'll be able to 
find a case to fit his personal style. The 
only problem we foresee with giving Dad 
a stylish leather case for his PDA or smart- 
phone is that next year a tie just won't 
cut it. (Unless, of course, you decide to 
get him the iPod to go along with it.) 133 

by Joy Martin 
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Arrange Your 
Home Office 



a 



D 



Keep It Neat 



An office full of equipment also means a room 
full of electrical cords and cables; consider 
cable and wire management for your office 
with products such as cable covers, desk grom- 
mets, and cord protectors (prices vary; www 
.cableorganizer.com). Products such as these 
will help reduce clutter and keep things tidy 
(not to mention, prevent you from tripping 
over wires). 







Add Personal Touch 



Your home office is your work space, but that 
doesn't mean the room should lack personal 
touches. Display your favorite photos of family 
and friends and enhance the room with plants, 
artwork, and music. A 7-inch Philips Digital 
Photo Frame ($249.99, www.consumer.philips 
.com) is a great way to get all those digital 
photos off your memory card and PC and out 
on display. Complementing the room with small 
reminders of your life outside of work helps 
create a pleasant place that generates balance so 
you can focus better on finishing the closing 
chapters of the novel you've been writing. 



□ 



Analyze The Room 



When setting up your home office, note poten- 
tial obstacles that may affect arrangement: win- 
dows, phone jacks, electrical outlets, vents, and 
light switches. When setting up your desk, be 
sure the windows won't be at your back to 
eliminate the possibility of an annoying glare on 
your laptop screen or PC monitor. If you have 
no choice, invest in dark curtains or blinds 
that'll block the sunlight when needed. Also, 
putting your desk near electrical outlets and 
phone jacks will prove to be beneficial when 
hooking up your computer, printer, scanner, fax 
machine, audio equipment, etc. 




Doubly Pleasing 



When selecting furniture for your home office, 
consider something practical yet stylish. For in- 
stance, a Classic Cherry Lateral File cabinet 
($199.99; www.sauder.com) could double as a 
printer stand. Or a tall, corner bookcase, such as 
the O'Sullivan WoodBridge Birch Corner 
Cabinet ($139.98; www.osullivanfurniturecollec 
tion.com), can serve as space-saving storage for 
your books and research material, and it can 
also provide a couple of shelves for speakers or 
personal decor. Sophisticated office furniture is 
a good choice but overcrowding the area is not. 
Choose furniture that suits your needs and fits 
the space, making sure to leave ample room for 
your workspace. 







Sufficient Storage 



Having sufficient storage for your media and 
material will make life easier for you, as well as 
make the room more pleasing to the eyes. 
Many people save important work on their 
computers or back up files to CDs, but there is 
always a need for physical storage space. When 
selecting storage for your home office, be it 
filing cabinets, bookcases, or a desk, try to 
choose something tasteful yet accessible. An 
all-media storage unit is an ideal way to orga- 
nize and store your media. We like library 
index cabinets such as those found at 
StorehouseRock.com ($305.95; www. store 
houserock.com.). A vintage-style cabinet may 
complement the look of your home office and 
will hold all your music and photo CDs, floppy 
diskettes, and computer programs. There 
might even be a little extra shelf space for 
those old books you saved from college. 

BY LlNNE OURADA 
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by Sam Evans 
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•Available: Now Price: $16.98 
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America has quickly become enamored 
with the heavy feel of this Italian band, and 
Lacuna Coil's latest offering "Karmacode" 
is poised to pick up where its previous of- 
fering, "Comalies," left off in terms of a 
sound that is distinctly Lacuna Coil. 

Though it is on the main stage at Ozzfest 
this year, it would be improper to stereo- 
type this band's sound as typical metal. 
Lacuna Coil is fronted by contrasting vocal 
styles: The voice of Cristina Scabbia is ele- 
gant and powerful, and when mixed with 
the harsh timbre of Andrea Ferro, the 
album takes on a rough and mysterious 
mood. The polyrhythmic feel introduced in 
the band's previous albums carries on in 
"Karmacode," and this rhythmic versatility 
coupled with unique vocal styling separates 
Coil from other members of the genre. The 
instrumental edge in the music of 
"Karmacode," along with Scabbia's vocal 
virtuosity, make this album appealing to 
not only rock fans, but to anyone bored 
with his current CD collection. 



By the time the 23-year-old recorded this 
album, he'd battled drug addiction, been 
disowned by his family, and spent time in 
jail. "The Baby & The Satellite" features 
the interesting stories in songs such as 
"Dreams You Left Behind" and "For Your 
Eyes" told beautifully in Hinson's prema- 
turely weathered bass vocals. 



Now Price: $16.98 




We first brought you Bernhard Fleisch- 
mann in the February issue with his re- 
lease, "The Humbucking Coil." He's 
back, this time leading a quintet in- 
cluding Christof Kurzmann, Paul Kling, 
Martin Siewart, and Werner Dafeldecker. 
"Slow Days" is a soft combination of con- 
temporary electronica and slow jazz. 



For The Kids: Compilation 
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JhJeethoven's Wig 3 





If you're looking for a unique pop title, then 
you may want to consider Erasure's "Union 
Street." Though Erasure is mostly known 
for its electronic pop offerings, the band has 
gone in a whole new direction with "Union 
Street." The album is comprised of some of 
Erasure's best known hits, only here the 
songs are performed acoustically. 



The latest disc in the "Beethoven's Wig" 
series gives kids a fun peek at classical 
music. It combines melodies from com- 
posers such as J.S. Bach, Bizet, and Handel 
and adds enjoyable lyrics that are sure to 
keep your child entertained while he learns 
to recognize a myriad of famous sounds 
from different musical periods. 
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$28.98 • RATING: R • AVAILABLE: NOW 




The biopic chronicling Truman Capote's (brilliantly played by Philip 
Seymour Hoffman) fall from grace as he interviewed murderers Perry 
Smith (Clifton Collins, Jr. of "Traffic") and Dick Hickcock (Mark 
Pellegrino) was one of the cinematic highlights of 2005. It scored a 
Best Motion Picture and Best Supporting Actress (for Catherine 
Keener's spellbinding performance as Harper Lee) nod from the 
Academy, and Hoffman's memorable portrayal of the morally embat- 
tled author earned him the Oscar for Best Actor. After the grisly slay- 
ings of a rural Kansas family in 1959, Capote begins an investigation 
that culminates in his masterpiece, "In Cold Blood." The riveting film will keep you mesmer- 
ized from start to finish, and Hoffman's depiction of a man willing to lie and manipulate for 
the sake of his work reveals his true potential. Pair "Capote" with a reading of "In Cold 
Blood" and you won't regret it. 



$29.95 • RATING: R • AVAILABLE: APRIL 25 



JEon Flux made her first big mark on America's pop culture under- 
ground in 1991 as part of MTV's Liquid Television, and director 
Karyn Kusama ("Girlfight") brings the femme fatale to the big screen 
in a live action movie starring Charlize Theron ("Monster," "North 
Country") in the title role. This is one of the few action roles Theron's 
taken on recently, and it's clear from the beginning you won't be 
watching "^on Flux" for its engrossing dialogue. Theron and Marton 
Csokas ("The Bourne Supremacy," "Kingdom of Heaven"), who plays 
Trevor Goodchild, bring more chemistry to the pair's on-screen rela- 
tionship than the animated series usually shows. Purists who long for more Flux cartoons may 
be disappointed to see a live action Flux replace the sharply-drawn cartoon heroine, but the 
film has a mainstream appeal for anyone who loves a good action flick. 





Chicken Little 



$29.99* RATING: G • AVAILABLE: NOW 



If Disney's recent 
multi-billion- 
dollar acquisition 
of Pixar is a sign of 
things to come, 
you can expect 
more films like 
"Chicken Little" 
to grace the screen. 
Putting a new spin on a timeless children's 
story, the film follows Chicken Little 
(voiced by Zach Braff of "Scrubs" and 
"Garden State"), a chicken with gusto, and 
his gang of cleverly-named cohorts, such as 
Runt of the Litter and Fish Out of Water. 
When Chicken Little creates mass hysteria 
in his quiet hamlet after mistaking a fallen 
acorn for a piece of the 
sky, he loses the re- 
spect of his fellow 
townsfolk. But the 
story takes a modern 
turn when a piece of 
an alien spacecraft 
strikes him on the 
head instead. Kids 
should love it, but 
adults might find 
the gags laborious 
and tedious. 




$29.99 • RATING: R • AVAILABLE: APRIL 25 
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shopgirl 
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Although we miss the Steve Martin 
of old ("Cheaper by the Dozen 2" 
and "Bringing Down the House" 
replacing "Three Amigos" and "The 
Jerk:" What were you thinking, 
Steve?), "Shopgirl" (based on a 
novel Martin penned himself) 
marks a refreshing return for 
Martin to roles with a little more 



mature humor; we can only hope 
this might be the start of a comedic 
Renaissance. Claire Danes 
("Brokedown Palace," "The Family 
Stone") is endearing as Mirabelle, 
an budding artist who toils behind 
the glove counter of a ritzy depart- 
ment store, finds potential chem- 
istry in two men who couldn't be 



any less alike — Ray (Martin), an af- 
fluent businessman who has life 
wrapped around his finger and 
Jeremy (Jason Schwartzman of "I 
Heart Huckabees"), the quintessen- 
tial directionless slacker. A bizarre 
love triangle develops that makes 
"Shopgirl" a modern romantic 
comedy worth watching. 
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►PRICE: $39.99 
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Nintendo DS 



You'd have to have 
been stranded on a desert 
island in the Pacific Rim to 
be unaware of the global 
phenomenon of Tetris. As 
games grew more complex, 
Tetris succeeded as an 
amazingly simple yet posi- 
tively addictive puzzle 
game. Now Nintendo has 
brought this classic to the 
Nintendo DS with features 
such as Push Mode, which 
lets you compete against 
players from around the 
globe. Nintendo favorites 
Mario, Yoshi, and Link also 
make appearances. 
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Playstation 
Portable 



If you can't get enough 
puzzle action from Tetris 
DS, consider another sequel 
from this popular franchise. 
Me and My Katamari is an- 
other adventure for the 
Prince of all Cosmos, the 
heir of a miniscule alien 
race. The premise is simple: 
You start by rolling up small 
objects. Over time, you 
form a massive ball of junk 
called a katamari that you 
must maneuver around. 
You must experience the 
gameplay to truly appreciate 
the experience, but once 
you do, you'll be hooked. 



» NAMC0-WWW.NAMC0.COM 
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Multiplatform 



Top Spin 2 is available for 
the Game Boy Advance and 
Nintendo DS, but we want 
to pick up our racquet and 
swing at the Xbox 360's ver- 
sion. More exciting than a 
gossip column about Andy 
Roddick and Maria Shara- 
pova, Top Spin 2 provides 
sizzling tennis action at each 
Grand Slam venue and 
other popular locales. Play 
as Roddick, Sharapova, 
and stars such as Venus 
Williams, Lleyton Hewitt, 
and Roger Federer. Add on- 
line play via Xbox Live, and 
Top Spin is a 150mph ace. 



76 June 2006 / FirstGlimpseMag.com 



man— nana 




Give the traveler in your life the gift of cheap Internet phone 
calls. With the Audio Advantage Amigo's included head- 
phone and microphone, he can make calls through 
Skype, MSN Messenger, and other services. The 
$49.95 Amigo (www.turtlebeach.com) plugs 
into a laptop's USB port. It also beefs up the 
notebook's audio for use with speakers or 
even a digital surround-sound receiver, 
so your road warrior can have more 
fun watching DVDs in his hotel 
room . . . that is, when he's not on 
the phone with you. 
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You don't need to be married to just one notebook bag. Some days cry out for a little more 
panache than others. Add versatility to your style with a new, handcrafted bag from Abbi 

New York (www.abbinewyork.com). The 
leather abbi line ($249.95) features the 
Caroline, Sabrina, and Valerie bags. If you 
prefer alternate materials or prints, try a 
bag in the darci line ($89.95 to $109.95), 
such as the faux leather Emma or the silk 
brocade Jade (pictured) and Alyssa. Sev- 
eral bags come with matching wallet 
purses and other features, and all have 
lifetime warranties. 
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Listen up! Turn a friend's notebook 
into a portable stereo with JLab's B- 
Flex speakers ($39.95; www.jlab 
audio.com). The killer feature is the 
B-Flex's flexible neck. Once she 
plugs the speakers into the laptop's 
USB port, she can bend the shaft to 
put the speakers in just the right po- 
sition. She won't even need to plug 
in a power cord. She won't get 
dance club-like volume out of the B- 
Flex, but it should be fine for de- 
compression time with her favorite 
tunes and movies. 
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on the lighter side of technology 



by Marty Sems 
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by Kathryn Dolan 



This month, we asked four women how technology has changed 
their lives. Interestingly, most emphasized how it has made things 
more immediate in their lives — especially communication. 




Michaela Kramoer 




Michaela and her husband Paul are from big families, but they 
live hundreds of miles from their nearest relatives. As the parents of 
two small daughters, Clare and Mary Kate, she says, "We experi- 
ence many cute moments we'd love to share with our siblings and 
parents, but being so far away makes that difficult." That's why 
Michaela loves her digital camera and PC, which make sharing the 
fun times more immediate. She takes pictures of her daughters and 
emails the images of the special occasions, as well as the more rou- 
tine daily events that everyone misses in person to appreciative 
grandparents, aunts, uncles, and cousins. 

Michaela was a tech consultant for a firm in Chicago before she 
got married, and she traveled all over the country. Frequently, she 
says, "I'd be sitting in an airport, my flight delayed or cancelled, 
and it struck me that no one had any idea where I was, and I had 
no way to call without hassling with pay phones and calling cards." 
Once she got her cell phone, she says it was her lifeline to her 
family and friends, and she took 

comfort knowing anyone could 
>ach her anytime. "Now," 
Michaela says, "I'm sure 
everyone says this, but 
when I'm driving long 
distances or anywhere 
with my kids, having 
my cell phone makes 
me feel safe. If I have 
car trouble, I'm not at 
the mercy of strangers 
in a strange place. I can 
:all Paul for help." 




E3EOZME 



J 



"I'd say it's changed it completely," says Dee, "but gradu- 
ally, over time." Dee's three daughters are now on their own, 
and she's gone back for a master's degree in nursing. Years ago, 
she got her RN, but she never worked because she and her 
husband started their family right away. Dee says technology 
has changed her life in the way she accesses information. She 
remembers labor-intensive hours spent digging through books 
and scrolling reels of microfilm in the dungeon of her college 
library. She says, "I dreaded the long hours. I had to read arti- 
cles from obscure journals that my school couldn't afford to 
buy, so they were only available 
on these poor-quality reels of 
film. No matter what time 
of the day or night, I 
had to wait in line for 
a film reader, and we 
had to pay to use 
them. If you didn't 
put enough quarters 
in the reader, the 
light went out and 
the film rewound in 
the middle of the ar- 
ticle," she says. "Now, 
with my girls gone, I'm 
taking a few classes this se- 
mester, and I can't believe how 

much easier it is to do the research using computers and ac- 
cessing what I need on the Internet. Card catalogs are online, 
as are most of the journals I need." 

"Oh," Dee says, "don't even get me started on cell phones. 
My daughters and I talk all the time at all hours. And one 
thing I especially love, instead of buying seven different brands 
of canned tomatoes, hoping one of them is what I want, my 
husband calls from the store and asks, 'What brand, honey?'" 
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Heather Smith 7 
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Heather is a junior at Concordia University in Portland, Ore., 
majoring in biology, and she says technology has made a dramatic 
difference in her life. She's from Idaho, and before she answers, she 
wants to emphasize how cool her parents are and what a happy kid 
she was. Why? Because Heather says, "By 'normal' standards, I had 
a pretty unusual childhood. My brother and I grew up without 
phones or TV." She doesn't mean cell phones, either; they had no 
telephones in the house. "We knew about cable TV, cell phones, 
microwave ovens, and all that other stuff because our friends had it 
all, but my parents saw no need for any of it." 

Her family wasn't poor, and both of her parents went to col- 
lege. They weren't so much anti-TV as they were uninterested. 

Heather knew what to expect when she went away to school. "It 
wasn't like I was ignorant of technology; I just didn't have any- 
thing of my own." She now has a laptop, and she emails friends 
constantly. She also says she uses it to take notes and write all the 
papers she always has due; she worked on computers in high 
school, so she knew how to use the laptop. With some of her schol- 
arship money, Heather bought an iPod last year. She loves it, and 
she downloads music from iTunes all the time. And she adds, "My 
parents don't care at all. Like I said, they're not anti-technology or 
anything, they just didn't have to have that stuff to have a good 
life." So, at 18, Heather had a TV in her 
dorm room (or her roommate did), 
and she says, "Yeah, it changed 
things; I learned how to be a 
reality-TV junkie, but now, 
schoolwork is kind of de- 
manding, and I just don't 
take the time to watch as 
often. It took a while 
to get it out of my 
system, though." 

*asked that we not use 
her real name 
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"Basically," says Jisella, "I use technology all the time in my 
personal and professional life — especially as a means to balance 
both. As an attorney, technology has improved both my career 
and personal life, giving me flexibility and convenience I 
wouldn't normally have." Jisella's firm, Blackwell Sanders Peper 
Martin, provides BlackBerrys and cell phones for its attorneys. 
She says, "The cell phones let the partners, attorneys, and clients 
contact each other at a moment's notice, if necessary." 

She says, "We also have the ability to dial into our network 
from our BlackBerrys on the road or PCs at home. That way, I 
can access our contacts, the document system, client lists, and 
email, so I can work on the road or from home." She adds, 
"When I'm on the road, the access to various technologies al- 
lows me to have a virtual career. Having been sick recently, 
being able to work from home was a 
real convenience, too." 

Jisella says she doesn't 
currently have a 
BlackBerry, although 
she'll be getting one 
soon; she uses a com- 
puter at home, 
which allows her to 
work from home 
over the weekend 
rather than go into 
her office. Being able 
to check her email 
from home is especially 
convenient because she can 
then get back to clients imme- 
diately if they have questions. 

In her personal life, technology has proved equally impor- 
tant. Jisella doesn't live in the same city as her parents, so 
email allows easy communication. Additionally, her brother 
Logan is an Army Ranger who's been in Afghanistan and 
Iraq. "So," she says, "we were able to keep in touch via email. 
He had very little phone communication, so we talked via 
email during the week. It was comforting to have frequent 
communication with him. Without current technology, we 

would have been relying on letters, which are not as imme- 
diate. Television also allowed us to see where he was to a 
certain extent — I really appreciated the embedded re- 
porters because they let me see where Logan was and 
what he was doing." Jisella's other brother, Blake, is in 
Monterey, Calif., — he's a Marine attending the post- 
graduate Naval Academy. He travels, and he's good 
about keeping in touch with the rest of the family via 

email, as well. 
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June means weddings, and what better wedding 
gift for that special couple than something CE- 
related? Here are a few ideas to give new meaning 
to the phrase "wedded bliss/' 



stayer TVijA S^tfJffil 

www.sharperimage.com 

$349.95 

Eke out a little more space in 

your new kitchen 




,J2) S peakerpfiene 

www.sakar.com 

$49.95 

Three devices in one! 





S&etCtng luggage Sjeree Sysjem 

www.hammacher.com 

$329.95 

Listen to your wedding song during 

your layover 



&<3bg& Wyigijat tpicjure 

STrame ^CusJvi^S stayer 

www.edgetechcorp.com 

$149.95 

Replay your wedding memories 

again and again 
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Video Steer ^p/ione 

www.samsung.com 

$249.99 

For when the in-laws 

come knocking 




SQV700 ^OgmjvLe&ite 
^)iqija£ Video ffiecerSer 
www.archos.com 

$599.95 

Take your favorite movies 

on your honeymoon/ too 






fffie One^LinuJe 

<3brtn& "GMCer 

www.hammacher.com 

$99.95 

Chill that bottle of 

bubbly in a heartbeat 









honeymoon 



<3gfica£ <ibi 3 hjat 

"Qamera S&inecuCars 
www.magpix.com ^ 
$149.99 ^ 

Perfect for an Alpine d^^rP 
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0r<xcnizer 

www.sharperimage. 

com 

$149.95 

Don't let a mess lead 

to a lovers' quarrel 
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www.westinghouse.com 
$85.99 

Preprogrammed mixed- 
drink goodness 
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WWW.0LEVIA.COM 



ABC Warehouse ■ Amazori.com ■ American TV * Beach Camera ■ BJ's Wholesale Club ■ Boscon/s ■ CompUSA ■ Electronic Express 
Grant's • hhgregg • J&R ■ Meijer - Micro Center - Office Depot « R.C. Willey • Target.com ■ TigerDirect.com 
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The tiny presentation tool for people 

" f ho hate giving presentation! 




Introducing the Sum-Line 
Wireless Presentation Remote 



The World's Smallest RF Remote/Laser Pointer Combination 

Mobile Edge's Slim-Line Wireless Presentation Remote won't cure dry 
mouth, ease sweaty palms or prevent "Death by PowerPoint" but it'll make 
doing presentations easy and fun! No bigger and barely thicker than a credit 
card, this cool little remote slides into your notebook's PCMCIA card slot 
for convenient storage. 

The Slim-Line Wireless Presentation even has a built-in laser pointer to 
accentuate highlights. It requires no software or setup and installs in 
seconds. 

Get yours today! 



Features: 



Store the Presenter in your 
PC Card slot when not in use 



USB adapter stows in the 
back of the Presenter 



©2004 Mobile Edge. Inc. All trademarks and register marks are the property of their 
respective owners. All rights reserved. 



• USB Plug and Play Convenience - No software to load 

• Offers a 75 feet omni-directional RF range for wider coverage 

• Allows you to advance or repeat slides with Forward, Reverse, 
Black, White and Escape screen controls 

• Compatible with PC & Mac 

• Integrated laser pointer 

• Stores easily in your computer's PC Card slot 

j^f compusp, MOBILE3DGE 

we got it. we get it. Bring It On, 

Be5fBu>tcom www.mobileedge.com 



